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In this issue…

Carolinas Contacts addresses issues and concerns of
the roofing industry. Technology, testing, and building
codes are constantly changing, and such changes may
not be reflected herein. All information presented is
for the benefit of our readers and does not necessarily
reflect the views of CRSMCA. Press releases and prod-
uct information presented do not reflect all available
materials. Before purchasing, installing, using, or rec-
ommending any product, system, or method, readers
should make independent evaluations.
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What a hot summer it has been. This is the hottest and driest summer that I can remember in recent
years. News reports said it was the hottest July in recorded history or at least since 1880 when tempera-
ture records began being kept. Contractors can usually get a great deal of work completed during dry
conditions, however, the heat takes a toll on our employees’ health and their productivity. Our company
had several slate and metal projects this summer and the afternoon heat turns materials into burn risks
for hands and knees. We all need to be aware during these hot days and make sure our crews are
trained to identify heat related illnesses and emergencies. If recognized in the early stages, heat related
emergencies can usually be reversed. We are looking forward to this fall and the promise of cooler tem-

peratures in the coming days.
This 72nd Annual Meeting/Summer Convention in Hilton Head, South Carolina was an enjoyable, informative, fun filled

event for all that attended. The Omni Resort was beautiful, with spacious well-appointed rooms, a knowledgeable and person-
able staff without a crowded beach. (Thankfully, shark free!) 

I want to extend a personal thank you to the outgoing 2014-2015 President Wes Williamson from Skyline Roofing for his
leadership and friendship over the past several years. Wes leaves the association in good financial condition and continues to
represent the best in our industry. I will continue to lean on his experience over the next year as he serves as the immediate
past president. Congratulations to all incoming Board members and Directors. Let’s continue to build the association to repre-
sent the professional contractors of North and South Carolina.

I cannot express enough thanks to the individuals and companies that financially support the CRSMCA events throughout
the year with their sponsorship. I encourage and challenge each contractor to pay attention to the sponsors listed in the Caroli-
nas Contacts magazine and let our sponsors know how much they mean to us by purchasing from them as exclusively as pos-
sible. Please buy from those companies that are doing their best to help support our industry and association. Let each supplier
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Tom Smith
Barger Ashe Roofing Co.

from the
President



I want to start off by saying how proud
I am to be a part of an organization that
represents our industry with class, respect
and the desire to be the best. Serving

alongside our contractors and associate board members, I am
proud and honored to serve as your Associate President. I take
this position and the duties it holds very seriously just as the
people before me have. I want to thank the leaders that have set
the example for me, Kris Locke and Brandon Jackson, for not
only being leaders and past presidents, but more importantly
friends. We are directed and kept in line by two beautiful and
talented women, Carla Sims and Jennifer Ramsey. Please thank
them when you can for making our organization the best it can
be.

We just had our 72nd Annual Meeting/Summer Convention,
and as always, it was a great time. Thanks to all who attended
and participated in the events and activities. We enjoyed great
speakers with various aspects of life and background. I particu-
larly enjoyed seeing the new member of the Gordon M. Waters
Distinguished Service Award winner, Johnny Atkins. I encourage
all of you to speak to our members and nonmembers that were
not able to attend on what your experiences were and what
made it special for you and your family. I love the fact that my
family has formed a bond with other families that we would not
normally be able to. I plan on retiring from this industry and I
look forward to seeing our children grow up together. 

I hope everyone will enjoy our new format for our fall District
meetings. We have combined our District meetings to make it
more of an event for your convenience and to increase atten-
dance. Please give us your feedback as we go through the fall.
We have great speakers lined up, as well as great activities, so
that we can enjoy the time together.

Again, thank you for allowing me to serve as your Associate
Group President. I want to thank all the sponsors that have given
their time and money to our organization. Without your support
we could not continue to grow CRSMCA. Take the time to see
what you can do to represent for your organization whether it is
with your time, donations or just spreading the word. This is my
organization. This is your organization. This is our organiza-
tion.

Thank You
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Roofing Supply Group

– Columbia from the
Associate
Group
President



During this past year I registered to study for a professional designation, the Certified Association Ex-
ecutive, to further my knowledge in the non-profit association trade but also to increase the profession-
alism to represent the great organization of CRSMCA.  The decision was made during a difficult time
period of my life, but something I felt would be a good distraction.  But to God’s grace, MY timing was
not in HIS timing.  Although God has stilled the storms of my personal life, I have restarted my study ef-
forts and joined a study group to help stay focused for the exam that will be coming in May 2016.  

We all look for opportunities to continue our education and even opportunities to learn something
more and/or new from the people around us.  We should all be attentive to educational opportunities
that are our industry associations provide to us and to our employees.  CRSMCA offers a wide variety of
educational opportunities each year, be sure to watch your email inbox, the CRSMCA website, the Car-
olinas Contacts and attend your District Meetings to find out what educational opportunities CRSMCA
is providing throughout the year.

Just a few upcoming educational opportunities that are coming up soon:
November 3, 2015 CRSMCA hosts the NRCA CERTA Train-the-Trainer
November 4, 2015 CRSMCA hosts the NRCA Roofing A to Z

*Check out the CRSMCA website calendar for information and registration or contact the CRSMCA office for more information.
A Conference full of educational opportunities… The CRSMCA Staff and Board members are gearing up for the final months

of 2015 and January 2016.  Just around the corner is the 2016 Carolinas Mid-Winter Roofing Expo that will be held in Colum-
bia, South Carolina.  This will be a return to The Palmetto State in over 10 years!

So be sure to mark January 19 – 21, 2016 on your calendar today!  The Carolinas Mid-Winter Roofing Expo will be located
in the downtown area of Columbia, The Vista, at the Columbia Metropolitan Convention Center.  Be sure to check out the Con-
ference Agenda included in this issue for educational opportunities from leading roofing industry professionals!

Don’t forget this educational opportunity that comes around two-times a year! The CRSMCA Board of Directors and Associ-
ate Liaisons will begin to work with Jennifer after the New Year for the planning of the Spring District Meetings.  Check out the
News in the Carolinas for the meeting dates and add them to your calendar so you don’t miss these meetings and educational
opportunities.

The CRSMCA is once again on an updating mission from the floors of the CRSMCA building to the CRSMCA website.  Soon,
you will see a new look with additional features for the CRSMCA website.  One of the first and major updates you will see, the
CRSMCA Membership Directory will now be available in an electronic format only and posted on the CRSMCA website!  This
will enable you to view the directory at your fingertips or provide you an option to print the pages you need.  Should you wish
to receive an 8x10 booklet format, please contact the CRSMCA office for pricing and to make your request.

The CRSMCA Staff and Boards are continuously looking for changes and improvements for the members of CRSMCA, and
looking for CRSMCA members to volunteer through committees and/or through presentations at meetings and conferences.
On behalf of the CRSMCA Boards, I invite you all to contact the CRSMCA Staff or a current Board member at you leisure.

Thank you for your continued support of CRSMCA and the roofing industry!
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Carla B. Sims
CRSMCA
Executive Director

Association in Action

Message from Tom Smith (continued from page 4)

know that their time, money and support are appreciated.
Thank you to Carla for her hard work on the Annual Meeting/Summer Convention. Carla has suggested some changes to the

structure of the district meetings by combining several districts into larger and better planned events.
I looking forward to attending many of these combined district meetings to learn from each of you as well as the scheduled

speakers. Active CRSMCA members, please make every effort to reach out to our contractor members that we do not usually
see at the district meetings and encourage them to attend. The responsibility needs to rest with each and every one of us to
strengthen our association.

After listening to the contractor and associate members, it looks like business opportunities for most are looking up for the
rest of the year. Finding and keeping good employees is on everyone’s main list of concerns. One member joked that “firing a
roofer” does not exist as we are all desperate for qualified employees. I have had several conversations with other contractors
about the current trend of hiring subcontractors to augment their permanent staff of employees. Concerns over E-verify require-
ments, workmen’s compensation and unemployment insurance seem to be driving this trend. Maintaining good quality control
is at the top of my personal concerns when the prospect of using sub-contractors on projects comes to mind. This is a turbulent
but exciting time for professional roofing. Let’s communicate and rely on each other to forge a path into the future and learn
from each other to advance our industry. 

Have a great fall and hope to see you soon.
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CLASSIFIED POSTING
Johnson's Roofing Service, Inc., a leader in the NC/SC industrial

and commercial roofing market, is currently seeking an experienced
Project Manager to add to our growing team located in the greater
Charlotte, NC area. We offer a completive compensation package
and the opportunity to take your career to the next level.  

PLAN NOW FOR CRSMCA SPRING DISTRICT MEETINGS!
District 1 March 24, 2016
District 2 March 31, 2016
District 3 April 7, 2016
District 4 April 14, 2016
District 5 & 6 April 21, 2016
District 7 & 8 April 28, 2016
District 9 May 5, 2016
District 10 May 12, 2016

ABOUT CRSMCA MEMBERS!
Beacon Roofing Supply (BECN) to Acquire Roofing Supply Group

Beacon Roofing Supply announced that it has entered in a defini-
tive merger agreement to acquire Roofing Supply Group (“RSG”), a
leading roofing products distributor owned by investment firm Clay-
ton, Dublier & Rice (“CD&R”), in a cash and stock transaction val-
ued at approximately $1.1 billion.  For the full article submitting in
July, please visit
http://www.streetinsider.com/dr/news.php?id=10751132. 

CRSMCA Urges Members to Apply for
CRSMCA Safety STAR Program

CRSMCA Safety STAR Program is ac-
cepting applications from members to
qualify for the Safety STAR status.  The Safety STAR status is given to
members that meet the requirements of safety and health policies
and TCR and DART rates.

Members that qualify for the Safety STAR status must meet the re-
quirements.   The member’s annual injury and illness rate must meet
or be above-average of the industry’s average rate. 

NC DEPARTMENT OF LABOR /OSH
Compliance Bureau Contacts
Tim Childers Phil Hooper
(336) 776-4420  (919) 779-8512
tim.childers@labor.nc.gov phil.hopper@labor.nc.gov

Training information, registration and additional training course
and dates can be found at www.dol. Complying with OSHA
General Industry Standards – Beginners Level

October 20, 2015
OSHA 10-Hour Construction Industry Awareness Course (Spanish)

October 28, 2015
Complying with OSHA General Industry Standards – Beg. Level

December 8, 2015

Additional Sessions Added to FREE E-Verify Webinars
The U.S. Department of Homeland has added new dates for its

free E-Verify webinars for businesses.  During each session, atten-
dees will learn about E-Verify, the free and easy-to-use service that
lets employers verify the employment eligibility of new employees.
Sessions usually last one hour.

As of July 1, 2013, employers with 25 or more employees in
North Carolina were required to use E-Verify to check work authori-
zation for all new hires.  The U.S. Department of Homeland Secu-
rity, in conjunction with the N.C. Department of Labor, set up
webinar dates specifically for North Carolina employers to inform
them about E-Verify.

Cornelius Wyatt, who leads the webinars for the U.S. Citizenship
and Immigration Services within the Department of Homeland Se-
curity, said that more than 380 people attended the first five sessions
offered this year.

*Learn more about the webinars at www.nclabor.com/news/we-
binars.htm.  To register, please email Cornelius Wyatt at Cor-
nelius.Wyatt@uscis.dhs.gov with your webinar date. Once your
registration is processed, you will receive a confirmation email with
additional details.

OSHA issues proposed rulemaking clarifying the ongoing obli-
gation to make and maintain accurate records of work-related in-
juries and illnesses

OSHA published a Notice of Proposed Rulemaking in the July 29
Federal Register that clarifies an employer’s continuing obligation to
make and maintain an accurate record of each recordable injury
and illness throughout the five-year period during which the em-
ployer is required to keep the records.

“Accurate records are not simply paperwork, but have an impor-
tant, in fact life-saving purpose,” said Assistant Secretary of labor for
Occupational Safety and Health Dr. David Michaels.  “They will en-
able employers, employees, researchers and the government to
identify and eliminate the most serious workplace hazards – ones
that have already caused injuries and illnesses to occur.”

OSHA issued this proposed rule to clarify the agency’s long-
standing position that the duty to record an injury or illness contin-
ues for as long as the employer must keep records of the recordable
injury or illness.  The proposed amendments add no new compli-
ance obligations; the proposal would not require employers to make
records of any injuries or illnesses for which records are not already
required.

Members of the public can submit written comments on the pro-
posed rule at www.regulations.gov, the Federal e-Rulemaking Portal.

Free on-site consultation services available to help employers
improve workplace safety and health

OSHA's On-site Consultation Program offers
free and confidential occupational safety and
health advice to small and medium-sized busi-
nesses across the country, with priority given to
high-hazard worksites.

The services are separate from enforcement
and do not result in penalties or citations. Consultants from state
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agencies or universities work with employers to identify workplace
hazards, provide advice on compliance with OSHA standards, and
assist in establishing injury and illness prevention programs.

In response to requests from employers seeking to reduce safety
and health hazards at their workplaces, consultants visited about
27,000 worksites with more than 1.25 million workers in FY2014.
For more information, see OSHA's Safety and Health Consultation
Services brochure, available in English and Spanish.

OSHA heat app surpasses 200K down-
loads

More than 200,000 users have down-
loaded the OSHA Heat Safety Tool since
its launch in 2011. This spring, OSHA re-
leased a new version of the app for Apple
devices, with full-screen color alerts, im-

proved navigation and accessibility options.
This improved version lets you know instantly if you are in a

high-risk zone due to heat and humidity and precautions that need
to be taken to prevent heat-related illness. The recently updated app
gives users important safety information when and where they need
it -- right on their mobile phones. Download this life-saving app
today.

More information on preventing heat-related illness is available
on OSHA's website, where you can find fact sheets, training manu-
als, community posters, and more in both English and Spanish.

NIOSH Ladder Safety app will expand to
cover stepladders

Since its release in 2013, the national institute
for Occupational Safety and Health’s Ladder
safety app has helped thousands of users set up
and use of extension ladders more safely to pre-
vent falls.  NIOSH recently announced that the app
will now include stepladders.

The new stepladder module will be available at the end of this
year to help workers use the most common four-legged portable lad-
ders more safely.  The new module will be based on the existing lad-
der safety standards and regulations and will provide easy-to-use,
graphic-oriented safety tools, checklists, and guidelines.

With more than 40,000 downloads in the past two years, the
NIOSH Ladder Safety app continues to help improve the safety
workers using extension ladders.  In addition to its ladder-position-
ing tool for setting the ladder at the optimal angle, the app contains
general ladder safety, inspection and selection guidelines, and re-
lated information.  The Ladder Safety app is available free, in English
and Spanish, for Apple and Android smartphones.  Read more on
NIOSH’s webpage on Fall Injuries Prevention in the Workplace
(http://www.cdc.gov/niosh/topics/falls/) 

Updated comprehensive guide to OSHA
training requirements now available

OSHA has posted a fully updated version of
its guide to all agency training requirements to
help employers, safety and health professionals,
training directors and others comply with the
law and keep workers safe. Training Require-
ments in OSHA Standards* organizes the train-

ing requirements into five categories: General Industry, Maritime,
Construction, Agriculture and Federal Employee Programs.

The safety and health training requirements in OSHA standards

have prevented countless workplace tragedies by ensuring that
workers have the required skills and knowledge to safely do their
work. These requirements reflect OSHA's belief that training is an
essential part of every employer's safety and health program for pro-
tecting workers from injuries and illnesses. For a list of educational
materials available from OSHA, please visit the www.osha.gov.

OSHA issues temporary enforcement policy for confined spaces
in construction

OSHA is instituting a 60-day temporary enforcement policy of its
Confined Spaces in Construction standard. Full enforcement of the
new standard, which goes into effect Aug. 3, is being postponed to
Oct. 2 in response to requests for additional time to train and ac-
quire the equipment necessary to comply with the new standard.

During this 60-day temporary enforcement period, OSHA will
not issue citations to employers who make good faith efforts to com-
ply with the new standard. Employers must be in compliance with
either the training requirements of the new standard* or the previous
standard. Employers who fail to train their employees consistent
with either of these two standards will be cited.

Factors that indicate employers are making good faith efforts to
comply include: scheduling training for employees as required by
the new standard; ordering the equipment necessary to comply with
the new standard; and taking alternative measures to educate and
protect employees from confined space hazards.

OSHA issued the Confined Spaces in Construction final rule on
May 4, 2015. OSHA estimates that the rule could protect nearly 800
construction workers a year from serious injuries and reduce life-
threatening hazards. For more information, read the news release.

Florida construction company managers held in contempt of
court; ordered to pay more than $195K in penalties

Guillermo Perez and Elma Maldonado, president and vice presi-
dent of Florida-based GP Roofing & Construction LLC, were arrested
in June for failing to comply with a civil contempt order. OSHA con-
ducted nine inspections in 2011 and 2012 of GP Roofing worksites
in Florida that resulted in multiple violations of OSHA fall protec-
tion, eye and face protection, safe ladder, and other standards. GP
Roofing and its officers were held in civil contempt after the com-
pany continued to violate OSHA standards and failed to pay penal-
ties. The company was ordered to pay outstanding penalties of
$195,170 plus interest and fees, and certify that it had corrected the
violations. "This enforcement action demonstrates that OSHA can
and will take action to ensure that standards are followed and that
companies like GP Roofing that ignore multiple court orders requir-
ing correction of violations and payment of penalties will be held
accountable," said Kurt Petermeyer, regional administrator for OSHA
in Atlanta. Read the news release (https://www.osha.gov/pls/os-
haweb/owadisp.show_document?p_table=NEWS_RELEASES&p_id=
28194) for more information.

SC DEPT. OF LABOR, LICENSING
AND REGULATION/SC OSHA

General Information
(803) 896-7665  askscosha@llr.sc.gov
FREE! Training Classes are available for employers and employ-

ees of both the public and private sector; please contact Van Henson
at (803) 896-7769.

Examples of training programs offered include:
• The OSHA Inspection Process
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• Bloodborne Pathogens
• Lockout/Tagout (LOTO)
• Trenching/Excavation
• Hazard Communication
• S.C. SMART – Safety Management Accident Reduction Training
• Fall Protection (Construction)
• Personal Protective Equipment
• Violence in the Workplace
• Scaffolding (Construction)
• Permit Required Confined Spaces
• Industrial Trucks (Forklifts)
• OSHA Recordkeeping

FROM SOUTH CAROLINA COMMERCE
We appreciate the relationship we have

with our allies and look forward to working to-
gether to be Just Right for Businesses in South
Carolina.  As a reminder, one way that we col-

laborate is through the Commerce website, SC Business Network –
Calendar of Business Events (http://sccommerce.com/sc-business-
network/calendar).  This online calendar is updated regularly to
keep businesses informed of the many workshops, webinars and
events available.  Individuals may search events by zip code to see
what is available near them.

NEWS FROM NRCA
Support Regulatory Reform Legislation

NRCA recognizes roofing contractors face more government reg-
ulations than ever before and is working to advance the Regulatory
Accountability Act (H.R. 185) in the Senate to address this issue.
NRCA urges members to contact their senators during August when
Congress is in recess and senators are back in their states to urge
them to support this critical legislation.

Background: The Regulatory Accountability Act will provide re-
lief from excessive regulations by reforming the federal regulatory
process governed by the Administrative Procedures Act, which has
not been updated in nearly 70 years. H.R 185 will:

• Increase stakeholder participation in shaping the most costly
regulations, including consideration of economic effects on employ-
ers, before they are proposed 

• Require agencies to justify regulations as the best alternative
among a range of options 

• Hold agencies more accountable to the public and increase
transparency in the regulatory process 

• Reign in agency use of "guidance documents" that are used to
circumvent the regulatory process 

H.R. 185 was approved by the House of Representatives in Janu-
ary 2015 with bipartisan support. A similar bill is expected to be in-
troduced in the Senate in the near future by Sen. Rob Portman
(R-Ohio).

Take Action Now: We need your help now to communicate the
roofing industry's support for the Regulatory Accountability Act to
all senators. Visit http://www.friendsoftheuschamber.com/fix-our-
broken-regulatory-system/contact-officials 

If you prefer to telephone your senators, call the U.S. Capitol
switchboard at (202) 225-3121, ask for the senator's office and tell
the staff you "are calling in support of the Regulatory Accountability
Act by Sen. Rob Portman." Here basic points for any call:

• Support the Regulatory Accountability Act by Sen. Portman,
which will reform the federal regulatory process and provide relief
to overregulated businesses. 

• The roofing industry faces more government regulations than
ever before. 

• Excessive and burdensome regulations are a major obstacle to
job creation among employers in the roofing industry. 

When emailing or calling your senators, always provide your
name, company name and address.

Another option is to schedule a meeting with your senators in
their state office closest to you. Visit http://www.nrca.net/Grassroots-
Advocacy-Toolkit to read NRCA's Grassroots Tool Kit can help get
you started.

If you are interested in pursuing a meeting with your senator or
have other questions about this issue, please contact NRCA's Wash-
ington, D.C., office at (800) 338-5765 or email dmusser@nrca.net or
afelz@nrca.net.

Thank you for taking the time to contact your lawmakers. Re-
member, grassroots action is critical to making a difference in Wash-
ington on behalf of NRCA members. 

NRCA releases market survey
NRCA has released its 2014-15 market survey, which provides

data obtained from roofing contractors throughout the U.S., en-
abling roofing professionals to compare industry market statistics,
trends and information.

The survey includes information about commercial and residen-
tial roofing activity, roofing material use, regional breakdowns, in-
stallation by material type and industry sales volumes.

The member price for the market survey is $40, and the non-
member price is $80. For more information and to purchase the sur-
vey contact NRCA's Customer Service Department at (866)
ASK-NRCA (275-6722) or info@nrca.net.

OSHA has published its new version of its “Job Safety and Health
– It’s the Law!” poster, which informs workers of their right to re-
quest an OSHA inspection of their workplaces, receive information
and training on job hazards, report a work-related injury or illness,
and raise health and safety concerns with their employer or OSHA
without fear of retaliation.  The new poster can be downloaded from
OSHA’s website in English and Spanish.  However, employers who
had been displaying old posters are not required to replace it with
the new one.

NRCA is a member of a group called the Property Drone Con-
sortium, which is working to advance the commercial use of
drones.  The Federal Aviation Administration issued a Notice of Pro-
posed Rulemaking addressing the subject earlier this year; NRCA
commented on the notice, generally positively.  Recently, the con-
sortium received a waiver from the FAA to fly drones for the purpose
of conducting restricted research and development of drones for aer-
ial data collection.  The FAA plans to issue its final rule by 2017; we
also are involved with federal legislation intended to speed up the
process.  Recently, the FAA gave approval to Haag Engineering to
use small unmanned spacecraft (drones) for a variety of aerial map-
ping and data collection applications.  Haag Engineering says it in-
tends to use drones for a variety of construction-related activities
and also to map, inspect and photograph landfills, mining facilities,
utilities, oil and gas facilities, and the like.

NRCA’s response to the labor shortage is the development of a
new web-based NRCA Career Center, which will include informa-
tion for employers and prospective employees and will feature two
job listing services.  One of those will be a traditional job listing
service; the other will be a partnership arrangement with hard Hat
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News in the Carolinas (continued from previous page)

Hub, an organization that maintains a database of prospective con-
struction workers.  Watch for more detailed information soon.

The Obama administration published a new proposed regulation
that, when finalized, will make a dramatic change in rules govern-
ing which employees must be paid overtime under the Fair Labor
Standards Act.  Under the act, workers are not eligible for time-and-
a-half pay when they work more than 40 hours if they are classified
as “executive, administrative or professional” and are paid more
than $455 per week ($23,660 annually).  The proposed regulation
raises the threshold to $970 per week ($50,440 annually) and pro-
vides the threshold automatically be increased annually either in
conjunction with pay increases for exempt employees or indexed
for inflation.  NRCA will be commenting on the proposal, and any
interested member should be the same.

The Affordable Care Act (Obamacare) survived another test at
the U.S. Supreme Court, which means a couple of things, at least for
employers:

• By January 1, 2017, employers with 50 or more full-time em-
ployees must offer health insurance coverage.  For now, only busi-
ness with more than 100 employees are required to comply.

• And a 40% tax on high-dollar insurance plans will likely kick
in as scheduled in 2018.  We’re already seeing some companies
finding less generous plans to avoid the tax.

NRCA NEWLY RELEASED BOOKSTORE ITEMS!*
NRCA Toolbox Talks – just updated!
Teaching safety never has been this easy!  NRCA Toolbox Talks is

designed specifically for foremen and trainers to review an important
safety lesson with their crews each week.  Each lesson is structured
to allow for various presentation styles and includes safety-training
tips and key points to stimulate questions and discussion.

Repair Manual for Low-slope Membrane Roof Systems
NRCA's comprehensive repair manual, produced in conjunction

with Asphalt Roofing Manufactures Association (ARMA) and Single
Ply Roofing Industry (SPRI), will help you identify problems and per-
manently repair low-slope roof membranes. You can learn the most
reliable long-term repair procedures known in the industry for built-
up, modified bitumen, thermoplastic and thermoset roof systems. 

These repairs fall into three categories: spot patching, general re-
pairs, and major repairs and maintenance. This hands-on manual,
with instructions for more than 150 repairs, is designed to be used

on job sites.

NRCA Pocket Guide to Safety
Put a wealth of safety and health information in your workers’

pockets!  This 12-page, pocket-sized, spiral-bound guide is perfect
for your roofing workers, foremen and anyone else on job sites.
Available in English and Spanish.

NRCA’s Material Handling Series: Overhead and Understood
(New OSHA Compliance Program!)

NRCA's Material Handling Program: Overhead and Understood
gives you everything you need to train your workers so you are in
compliance with OSHA's requirements for crane and hoist opera-
tions, signal person qualifications, qualified riggers, forklift opera-
tions and working with rooftop powered equipment.

Each module includes a DVD, helmet decals and printable PDFs
of an instructors guide, learners manual, test and answer key, tai-
lored assessment and training tools, customizable wallet card and
certificate of completion.

This comprehensive training program includes the following five
modules:

• Module One: OSHA's Crane Standard
• Module Two: OSHA's Signal Person Qualification
• Module Three: OSHA's Qualified Rigger (Includes Rigging

Handbook, 4th Edition by Jerry Klinke)
• Module Four: OSHA's Forklift Operator Certification (Includes

J.J. Keller's The Forklift Workshop, Operators Handbook)
• Module Five: Conveyors, Hoists and Other Rooftop Equipment

Safety
Ensure OSHA compliance—order this valuable program today!
A Spanish version of this program also is available, please click

the individual program above to order individual modules or addi-
tional supplementary materials

NRCA is continuing their popular series of FREE WEBINARS on
the third Thursday of each month.  These new and innovative webi-
nar topics and presenters have been selected to expand your knowl-
edge by giving you new ideas that you can implement into your
company immediately. Each webinar offers a unique experience
specifically tailored to roofing professionals.  Don’t miss out on
these live opportunities to stay up to date with industry issues affect-
ing your business.

For upcoming webinars and all previous webinar recordings,
visit www.nrca.net/webinars.

ATLANTIC ROOFING DISTRIBUTORS
We Pride Ourselves On Superior Quality And Service

A Complete Line of Commericial/Residential
Roofing Materials And Accessories

• Metal / Copper Roofing • Commercial Insulation
• Copper Coils / Flat Sheets / Gutter • Specialty Roofing
• Asphalt Shingles • Artificial Slate
• Built Up / Modified • Full Line of Accessories
• Single Ply • Full Line of Waterproofing Products

*Roof Top and Job Site Delivery
3 Locations To Better Serve You

Fair Bluff, NC 28439 – 910-649-7317 / 888-240-1234
Charleston, SC 29415 – 843-308-0040 / 800-767-1995

Myrtle Beach, SC 29588 – 843-650-5660

UP AND DOWN EASTERN U.S.
North Carolina Subcontractors Alliance

www.ncsubcontractors.com 
VA Assoc. of Roofing Professionals

varoofingprofessionals.org
Tennessee Assoc. of Roofing Contractors

tarcroof.org 
Kentucky Roofing Contractors Assoc.

krca.org 
Roofing & S/M Contractors Assoc. of GA

rsmca.org 
Florida Roofing & Sheet Metal Assoc.

floridaroof.com



U.S. demand for roofing is projected to rise 3.9% annually to 252 million squares in 2019, valued at $21.4 billion, accord-
ing to a new Freedonia Group study. 

This will be a rebound from the 2009-2014 period, spurred by strong advances in building construction activity. Roofing de-
mand fell between 2009 and 2014 as nonresidential building construction spending and residential reroofing activity declined.

Asphalt shingles accounted for the largest share of roofing demand in 2014, holding a leading stake in steep-slope roofing
applications. Demand for asphalt shingles is forecast to rise at an above-average pace through 2019, spurred by rebounding
housing starts. Advances will also be supported by strong consumer interest in laminated asphalt shingles.

Roofing tiles are expected to register the most rapid growth of all roofing products through 2019, driven by strong gains in
housing starts in the South and West, where tiles are most often installed. Demand for roofing tiles will also be promoted by
their favorable aesthetics and ability to be used as cool roofs. 

Plastic and metal roofing will also see above-average demand gains through 2019. Plastic roofing will see increasing use in
low-slope applications because of its ease of installation and favorable performance properties. Metal roofing demand will be
helped by its durability and ability to support solar panels used to generate electricity. Both plastic and metal roofing can also
be used as cool roofing products that reflect sunlight to keep buildings cooler in the summer.

Reroofing accounts for the larger share of U.S. roofing demand, totaling 81% in 2014. This is actually a decline from 2009,
when new construction activity was at a depressed level and the scope of damage caused by Hurricane Ike and other storms in
2008 boosted demand for replacement roofing in the following year. 

Reroofing demand in 2014 was at a low level due to weak residential improvement and repair activity in the face of tighter
lending requirements and a general consumer reluctance to engage in capital-intensive home improvement projects. Through
2019, reroofing should rebound, as home and building owners engage in previously delayed renovations.

New building construction activity is anticipated to lead demand gains for roofing through 2019. In the residential market,
double-digit annual advances in housing starts will fuel demand for such products as asphalt shingles, roofing tiles, and metal
tiles and shingles. New non-residential demand for roofing is also forecast to experience solid growth going forward, with the
office and commercial segment generating opportunities as more retail sites and commercial complexes are built. The institu-
tional and industrial construction segments will also boost demand, as more schools, hospitals, and manufacturing sites are
erected, boosting demand for such low slope products as plastic, elastomeric and metal roofing.
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CRSMCA SUPPORTS
LEGISLATION

September 1, 2015

TO THE MEMBERS OF THE SENATE COMMITTEE ON HOMELAND
SECURITY AND GOVERNMENTAL AFFAIRS: 

The Carolinas Roofing and Sheet Metal Contractors Association,
Inc. [CRSMCA] undersigned group applaud the introduction of S.
2006, the “Regulatory Accountability Act of 2015,” and the leadership
of this bill’s original co-sponsors—Senators Rob Portman, Susan
Collins, Angus King, Ron Johnson, Kelly Ayotte, John Cornyn, and
David Perdue.  This critical bipartisan bill would bring into the 21st
century the process federal agencies use when they write the regula-
tions that most significantly affect the lives of all Americans.

Our members, representing a broad range of the roofing industry
from all across the country, believe that federal regulations must be
narrowly tailored, supported by strong and credible data and evi-
dence, and impose the least burden possible while still implementing
Congressional intent.  Unfortunately, however, because America’s reg-
ulatory process was designed nearly 70 years ago, we are now con-
fronted with a growing number of massive, costly, and complex rules
that breed uncertainty and stifle hiring and investment.  These growing
regulatory burdens and the uncertainty caused by badly-written regu-
lations are a fundamental concern to us. 

S. 2006 would improve the process by which federal agencies
promulgate regulations to improve accountability and the integrity of
the rulemaking process.  This bill would not prevent federal agencies
from issuing regulations or accomplishing needed regulatory objec-
tives.  It would, however, make the regulatory process more transpar-
ent, agencies more accountable, and regulations more carefully
designed.  

The undersigned groups applaud the
introduction of this important bill and
encourage the Committee to support this
bill. 

Sincerely, 

cc: The Honorable Angus King
The Honorable Susan Collins
The Honorable John Cornyn
The Honorable David Perdue

FOLLOW UP
The letter submitted by

CRSMCA and other multi-
industries as well as other
states to the support of the
“Regulatory Accountability
Act of 2015” has received
attention through the
media.  More information
on the future of this legis-
lation will be available as
it is received!

BOARD OF DIRECTORS:

THOMAS SMITH, PRESIDENT
BARGER-ASHE ROOFING CO, INC.

DAVIFD GRIFFIN, 1ST V. PRESIDENT COASTAL
COMMERCIAL RFG CO., INC.

TODD SMITH, 2ND V. PRESIDENT
HAMLIN ROOFING COMPANY, INC.

SCOTT MATHIAS, SEC/TREASURER
WATTS & ASSOCIATES ROOFING, INC.

WES WILLIAMSON, PAST PRESIDENT
SKYLINE ROOFING, INC.

DISTRICT 1
Hugh Clark, Service One, Inc.

Matthew Williams, CityScape Roofing, Inc.

DISTRICT 2
Mickey Childress, Triad Roofing Co., Inc.

DISTRICT 3
Allen Hughes, Rike Roofing Services, Inc.

Laurie Thweatt, Weathergard, Inc.

DISTRICT 4
Mark Stewart, Hamlin Roofing Co., Inc.

DISTRICT 5
Hunter Steed, Wayne Roofing & 
Sheet Metal, Inc.

DISTRICT 6

DISTRICT 7
John Gann, Coastal Commercial 
Roofing Co., Inc.

DISTRICT 8

DISTRICT 9
Chad Bolt, Pickens Roofing, Inc.

DISTRICT 10
Eric Campbell, Campbell Professional Roofing

CARLA B. SIMS
EXECUTIVE DIRECTOR
cbsims@crsmca.org

710 IMPERIAL COURT
PO BOX 7643 (28241-7643)
CHARLOTTE, NC 28273

(704) 556-1228
FAX: (704) 557-1736
WWW.CRSMCA.ORG
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Before sustainability became a popular concept in building
design, ballasted EPDM roof systems were widely used. Dat-
ing to the 1960s, this time-tested, reliable roof system still of-
fers more sustainable features than many systems currently
available.

WHAT IS BALLASTED EPDM?
A ballasted EPDM roof system has its components held in

place by river-washed stones or pavers. Bal- lasted roofs are
loose-laid, meaning roofing materials, including the insulation
and roof membrane, are not fastened to one another or to the
roof deck. Adjoining EPDM sheets are spliced together, and
the membrane and insulation are held down with a minimum
of 10 pounds of ballast per square foot. This system has been
popular because of its low life cycle cost and quick, economi-
cal installation, which is one of the fastest and most cost-ef-
fective ways to achieve a weatherproof building envelope.
When the system first was introduced, 45-mil-thick EPDM
was common. More recently, there has been a trend to using
more puncture- resistant 60-mil- and 90-mil-thick EPDM
membranes.

SUSTAINABILITY
In addition to being functional and economical, ballasted

EPDM roof systems are one of the most sustainable and envi-
ronmentally friendly commercial roof systems. One reason for
this is the long service lives of these roofs. Empirical evidence
consistently has demonstrated EPDM membranes used in bal-
lasted systems often outperform their expected lengths of serv-
ice.

A 2003 study commissioned by the EPDM Roofing Associ-
ation (ERA) selected 33 EPDM membranes, aged between 16
and 26 years, from in-service roofs in nine states. The samples
included 10 ballasted EPDM roofs, and the study found that of
these, the membranes’ tensile strength, tear resistance and ul-
timate elongation were relatively unchanged after 23 years of
service.

EPDM membranes also have high resistance to thermal
shock, weathering, abrasion and ozone and flexibility in low
temperatures. Black nonreinforced EPDM recently has been
documented to withstand 41,580 kJ/m² Xenon Arc exposure,
an accelerated ultraviolet (UV) resistance testing method,

without cracking or crazing, surpassing all other single-ply
membranes by two to three times.

A recent life cycle assessment (LCA) shows EPDM’s long-
term environmental impact is much less than other alterna-
tives. An LCA examines the environmental aspects and
potential effects of a product, process or service. The EPDM
LCA was commissioned by ERA and performed by theGreen-
Team Inc., a strategic environmental consulting firm based in
Tulsa, Okla. The LCA, using the Environmental Protection
Agency’s (EPA’s) Tool for the Reduction and Assessment of
Chemical and Other Environmental Impacts model, took into
account all inputs associated with the manufacture and instal-
lation of assorted commercial roof systems, including EPDM,
PVC, SBS polymer-modified bitumen and TPO.

When the LCA was completed, theGreenTeam’s data was
submitted to the Athena Sustainable Materials Institute to be
entered into its EcoCalculator, the industry standard for LCA
data relating to construction materials. It showed EPDM roof
systems have less of an environmental impact than PVC, SBS
polymer-modified bitumen and TPO roof systems. For a stan-
dard low-slope commercial roof over R-20 insulation and a
steel deck, the EcoCalculator determined EPDM presents the
least global warming potential, acid rain impact and smog im-
pact.

SIMPLE AND COST-EFFECTIVE
Ballasted systems are cost-effective because of the minimal

amount of components and quick, simple installation process.
There is significantly less material, labor and energy used to
install a ballasted system than other commercial roof systems.

No fasteners or bonding adhesives are used in a ballasted
system’s field. As a result, no volatile organic compounds are
emitted into the atmosphere and building occupants are not
disrupted by bothersome odors. Furthermore, because no fas-
teners are used for a ballasted assembly, thermal bridging is
not an issue. It is estimated that be- tween 3 and 8 percent of
insulation’s R-value is lost when mechanical fasteners are
used in a roof’s field.

Additional ballasted system benefits include:
• The ability to use wide EPDM sheets results in less seam-

ing and increased productivity.
• No electricity is consumed during the seaming process,

which further limits costs and contributes to the installation’s
ease and speed.

• Installation can take place in a wide variety of tempera-
ture and weather conditions.

DURABILITY
EPDM roof membranes are protected from the elements by

ballast material. EPDM roof assemblies are designed to offer
outstanding protection against UV exposure, hail damage and
extreme temperature fluctuations. Ballasted systems offer reli-
able wind-uplift resistance, which can be enhanced by simply

Ballasted EPDM roof systems have been a sustainable option for decades
Written by  Ronald  L. Goodman     *Reprinted with permission by Ronald L. Goodman

System Membrane Attachment Global warming
potential (kilograms
of carbon dioxide)

EPDM 60-mil-thick Ballasted 28.3
nonreinforced black

PVC 60-mil-thick Fully adhered 73.1
reinforced  white

SBS 
polymer- 140-mil-thick Fully adhered 81.8
modified unsurfaced
bitumen
TPO 60-mil-thick Fully adhered 30.9

reinforced  white
Unit of effect per square meter of installed membrane (Source: theGreenTeam Inc.)

Continued on the next page
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using larger and heavier ballast around perimeters. In addition
to protecting a roof from weather, ballast acts as a shield
against flying debris and falling objects.

Architect Craig Tyler states: “A ballasted EPDM roof is ideal
for high-abuse areas, such as schools or recreation centers,
where vandalism is a concern. Objects thrown onto the roof
will hit the ballast and not the roof membrane.”

Ballast also offers excellent fire protection; Class A fire re-
sistance is possible without the need for a gypsum cover
board or the addition of fire-retardant raw materials to the
EPDM rubber.

ENERGY BENEFITS
Traditionally, a cool roof has been defined as one that uses

a light-colored, reflective membrane or coating. In some large
cities, government officials have implemented legislation that
requires all new commercial buildings to have white roofs. As
a result, many people ignore the value of a ballasted system
as a cool roof alternative. However, because ballasted assem-
blies provide many of the same energy benefits as a reflective
roof, they are recognized as a cool roof alternative by
ASHRAE Inc., California Energy Commission’s Title 24 and the
Municipal Code of Chicago for the Building Industry.

Ballasted EPDM roofs can offer building owners the best of
both worlds. In addition to helping keep buildings cool, they
can mitigate the heating cost disadvantage of using a reflec-
tive membrane in northern climates where heating costs typi-
cally are five times that of cooling costs. Regardless of
climate, ballast acts as an additional insulation layer, which
helps minimize solar heat gain during summer and heat loss
during winter.

Additionally, ballasted systems require minimal upkeep.
Unlike reflective membranes that must be cleaned periodi-
cally or coatings that need to be reapplied regularly, ballasted
systems don’t require maintenance to retain their cooling
properties. In fact, after two years of weathering, certain bal-
last and paver systems feature lower peak temperatures than
white membrane systems. This is because reflective mem-
branes lose their reflectivity as they are exposed to pollutants.

Oak Ridge National Laboratory (ORNL), Oak Ridge, Tenn.,
has certified ballasted roof systems meet cool roof criteria and
help reduce air conditioning costs. ORNL’s study Evaluating
the Energy Performance of Ballasted Roof Systems demon-
strates ballast protects a membrane and provides thermal
mass to help reduce rooftop temperatures. Ballast also delays
heat flow into buildings, resulting in air conditioning savings
comparable to those realized by using reflective membranes.
ORNL measured peak temperatures for various ballasted as-
semblies in addition to black and white membranes, and the
ballasted systems performed similarly to more traditional cool
roofs that use reflective membranes.
Ballast keeps membrane surface temperatures in the 90 F to
103 F range, similar to highly reflective roof membranes’ tem-
peratures, without the concerns of condensation, reflected
heat or glare that can affect rooftop HVAC equipment or

nearby windows.

STORMWATER MANAGEMENT
Stormwater management is a growing concern among

building owners, particularly in large cities where storm-
water and sewer systems are combined and sometimes un-
able to handle heavy rainfalls. In many U.S. communities, a
substantial rainstorm can overwhelm the combined system,
causing raw sewage to be discharged into area waterways.

In these settings, traditional ballasted systems can be modi-
fied to absorb and retain stormwater. The modification is
achieved by adding more drainage components, specifically
drainage board or moisture-retention mats. This alteration to a
traditional ballasted assembly can allow the system to retain
as much as 70 percent of the water from a 24-hour rain event,
providing significant relief to city sewer systems. However, it
can add weight to the roof system.

When fully saturated, a stormwater retention system can
add between 2 to 3 pounds per square foot. Modifying a bal-
lasted roof system offers owners and developers a cost-effec-
tive alternative to expensive collection basins and associated
land requirements.

RETROFITTING AND RECYCLING
The benefits of a ballasted roof assembly don’t cease when

a ballasted EPDM roof has reached the end of its useful serv-
ice life. Often, when a ballasted system needs to be replaced,
it is supplanted with another ballasted system. Ballasted roof
systems are some of the easiest to retrofit because existing
components, including the ballast and insulation, often can
be reused in a new roof. This high degree of sustainability
benefits the environment and helps reduce material and labor
costs.

Additionally, because of liability issues, building owners
often completely tear off an existing roof system for retrofit
projects. However, this is not always necessary with ballasted

Information from Oak Ridge National Laboratory’s study Evaluating the Energy Per-
formance of Ballasted Roof Systems

Ballasted EPDM roof systems… (continued from previous page)
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roofs. Thermography can be used to ascertain whether mois-
ture has entered existing insulation, which is a deciding factor
when determining whether it can be reused.

If it’s determined a roof system requires a complete re-
placement, disposal costs can be extraordinarily high. For
larger projects, expenses can reach into the hundreds of thou-
sands of dollars. EPA states 40 percent of total landfill waste
comes from construction and demolition debris, and one
quarter of that debris is composed of roofing materials.

However, the components of a nonreinforced EPDM bal-
lasted roof system are recyclable or reusable. When the time
comes to replace an old ballasted roof, the EPDM membrane
is easily removed and the insulation often can be reused be-
cause the system uses no fasteners or adhesives. The ballast
usually can be reused or repurposed, and the EPDM mem-
brane can be recycled or repurposed as a slip sheet between
the new EPDM membrane and old ballast.

LIMITATIONS
Similar to any roof system, ballasted roofs have limitations

and are not ideal for every building. First, ballast material is
heavy, adding between 10 and 25 pounds per square foot to a
building’s load. Ballasted systems demand roof structures that
can support the extra weight. Managing the heavy ballast also
can be an issue. For instance, for inspection or repair, stone or
pavers must be moved one small section at a time so the shift-
ing weight does not result in roof deformation or structural

damage to the building.
Finding leaks requires expertise and experience, and bal-

last makes a visual inspection difficult. The use of 60-mil- or
90-mil-thick EPDM membranes with factory-applied seam
tape is an effective design enhancement to minimize the
chance of leaks. When analyzing 30 years’ worth of warranty
claim data from Carlisle, Pa.-based Carlisle SynTec Inc.’s war-
ranty department, it has been noted ballasted EPDM roofs
have the lowest warranty claim rates per square foot based on
the infrequency of problems and system design.

Finally, ballasted systems are not ideal for tall buildings or
in hurricane-prone regions where ballast can become flying
debris in tornado or hurricane events.

FEEL GOOD
Although ballasted EPDM roofs were introduced before the

focus on environmentally efficient and sustainable design, re-
cent research has shown they are one of the most eco-friendly
commercial roof systems on the market. When you choose to
install a ballasted EPDM roof system, you can feel good about
the economic value, proven track record and, most of all,
your contribution to a healthier planet.  

RONALD L. GOODMAN is marketing manager for EPDM
and FleeceBACK Systems for Carlisle SynTec  Inc., Carlisle,
Pa.



EPDM rubber is one of the world’s most recyclable low-slope roofing products. Since 2006, al-
most six million square feet of EPDM have been removed, transported and recycled from build-
ings all across North America and Canada. This, of course, reduces solid waste and pollution.
Beyond that, recycled EPDM can have significant impact on a company’s bottom line: more than
half of the EPDM recycled nationally has become either cost-neutral or yielded cost savings when
compared to traditional landfill disposal. ERA, with the help of its recycling partners Firestone

Building Products and Carlisle SynTec, has taken a lead in proving both the practicality and economic viability of recycling for
roofing contractors and building owners.

Today, roofing contractors are doing most of the recycling work, with the reroofing market currently driving the low-slope
roofing business for installers. This bodes well for EPDM recycling in the near term. Long-term, the new construction market
will almost inevitably grow. Today, more and more architects are writing a recycling process into their new roof specifications,
and with good reason. Specifiers and facilities managers with foresight see roof recycling as an absolute necessity in the years
to come.

A recyclable roofing product specified today should pay big dividends down the road. The average EPDM roofing membrane
installed on a facility in 2011 may be up for replacement in 20 to 30 years. By that time, roof recycling will most likely be a ne-
cessity, not an option, due to a growing number of codes that incorporate sustainability requirements. And the penalties prop-
erty owners will pay for disposing of non- recyclable roofing materials three decades from now will likely be heavy indeed.

“We all have to be aware of the recycling potential of roofing materials,” says Sanford P. Steinberg, AIA, CGP, principal of
Steinberg Design Collaborative LLP in Houston, Texas. “If the initial cost premium is minimal, and there is a future incentive or
rebate, yes — we would go with the recyclable materials.” 

Along with more stringent government penalties, a de- cline in available landfill space in some parts of the country and ris-
ing disposal costs have contributed to the viability of recycling.   According   to   the

U.S. Environmental Protection Agency (EPA), 40 percent of total landfill waste comes from construction and demolition de-
bris — one quarter of which is generated by roofing materials. While landfill space is plentiful nationally, areas such as the
heavily populated East Coast are facing critical capacity issues and have seen disposal costs escalate.

In the last several years, the EPDM roofing community has made great strides in terms of recycling. The potential to stream-
line the process even further by the end of this de- cade is even more exciting.

Nationwide Foam Inc. (NFI) of Framingham, Mass., is one of the nation’s largest recyclers of roofing waste and a member of
the EPDM Roofing Association’s (ERA’s) Recycling Council. NFI brings more than 20 years of recycling experience to the roof-
ing industry and is North America’s largest EPDM and foam insulation board re- cycler. The demand for the company’s EPDM
recycling services has grown 200 percent per year since 2008. This rapid growth is primarily attributed to more end markets
looking to purchase the products made from the recycled EPDM.

“EPDM is more economical for us to recycle and more functional as an end product than other roof membranes,” says Rod
Pfannenstiel, vice president of sales for NFI. “Also, from a removal and handling standpoint, EPDM is less expensive and more
viable, because the process is simpler.” By the end of 2010, NFI expects to have recycled nearly two million pounds of EPDM,
as well as to have kept more than six million pounds of roofing waste out of local landfills. Through its nationwide network,
NFI has created an easy-to-use EPDM roof recycling program that has been used in 48 states in the U.S. and several provinces
in southern Canada.

The program is available for low-slope ballasted and mechanically attached EPDM membrane tear-offs. NFI offers jobsite
collection and transportation directly to a recycling center.
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Recyclable Sustainable
Recycling programs keep roofing waste out of landfills, give a boost to the bottom line.
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“The EPDM roofing industry has really put itself way out front in the recycling process,” observes Pfannenstiel. “ERA has cre-
ated a huge opportunity to foster the growth of EPDM recycling.”

In addition, expectations for green building practices in all aspects of construction are much higher today.
“We are giving our end market customers the opportunity to become better corporate citizens and reuse EPDM that would

have taken up space in their local landfills.”

AN UNPRECEDENTED INDUSTRY EFFORT
Certainly, the efforts needed to make EPDM recycling practical from a financial and logistical perspective were unprece-

dented in the commercial roofing industry.

It all began in 2006, when ERA launched a recycling initiative to determine the possibilities of recycling used, in- place
EPDM roof membranes. Working closely with roofing manufacturers Firestone Building Products and Carlisle SynTec, several
pilot projects were executed to help better understand the feasibility and logistical processes involved. By the end of 2007, ap-
proximately one million square feet of EPDM had been successfully   removed, transported and recycled.

With the additional support of NFI and West Development Group (WDG) — the first two members of ERA’s Recycling Coun-
cil— the program made significant progress in 2009 and 2010 in terms of national scope and cost efficiency.

The EPDM industry task force has already accomplished three of its primary goals:
1. To provide a recycling option for EPDM membranes currently reaching the end of their service lives, as well as for excess

EPDM materials from new construction jobsites.

2. To provide roof system designers motivation for specifying EPDM and procuring LEED points.

3. To determine potential for EPDM recycling and reuse. “With the continued sup- port of industry leaders and broader
awareness among roofing professionals for the economical and environmental impact of EPDM recycling, we expect the
rate of EPDM recycling to explode over the next two years,” said Greg  Conigliaro, president of NFI.

RECYCLING SUCCESS STORY
According to WDG, there are three key attributes that must be maintained to ensure EPDM re- cycling remains sustainable

and environmentally responsible:

1. The process must be environmentally beneficial. For example, the recycling process must not create a larger carbon foot-
print than what is being saved.

2. The recycled roof must be functionally equivalent to an EPDM membrane created from new materials. If the material is
“green” but doesn’t offer the same waterproofing abilities as a normal roof, the benefits are lost.

3. The recycling process must be economically viable. Customers will pay “a little bit more for a sustainable product,” says
West, but it must be nearly equivalent in price.

“In many cases, it costs our clients no more—or even saves them money—to ship the old EPDM to our facility instead of
paying a dumping fee,” says West. “We are even starting to get calls from contractors who are being forced by local regulations
to recycle their EPDM waste.”

So far, WDG has collected and recycled more than two million square feet of EPDM.

“Cost-effectively recycling EPDM and then using it for its original purpose as part of a new roofing membrane is the ultimate
in recycling,” says West. “You can’t do much better than that.”  

*Article written and provided by www.epdmroofs.org
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TUESDAY, JANUARY 19, 2016

7:00 am - 4:00 pm CRSMCA Master Installer Certification 

8:00 am - 5:00 pm Exhibitor Setup (Columbia Metropolitan Convention Center, Exhibit Hall)

11:00 am - 6:30 pm Registration Desk Open (Columbia Metropolitan Convention Center)

9:00 am - 11:00 am CRSMCA Associate Group Board of Directors Meeting (

11:30 am - 1:30 pm CRSMCA Executive Committee Meeting 

2:00 pm - 5:00 pm CRSMCA Board of Directors Meeting 

5:30 pm – 6:30 pm  EXHIBITOR’S RECEPTION (Columbia Metropolitan Convention Center, Exhibit Hall)

Open Play for Cornhole Participants
(Tournament to be begin on Wed, January 20 at 2pm)

WEDNESDAY, JANUARY 20, 2016

8:00 am - 5:00 pm OSHA 10-HOUR TRAINING Columbia Metropolitan Convention Center)

7:30 am - 5:00 pm Registration Desk Open Columbia Metropolitan Convention Center)

SESSIONS HELD IN COLUMBIA METROPOLITAN CONVENTION CENTER
8:00 am - 8:25 am Welcome Announcements from Convention Expo Chairman 

CRSMCA Business Session; Most Valuable Employee Award Recognition

8:30 am - 9:45 am The Art of Metal Roofing presentation by Petersen Aluminum Corporation
*CEU/AIA Certification opportunity

10:00 am - 11:30 am Roof Coatings presentation by Karnak Corporation

11:30 am - 1:00 pm LUNCH IN EXHIBIT HALL (Columbia Metropolitan Convention Center)

12:00 pm - 5:00 pm EXHIBIT HALL OPEN (Columbia Metropolitan Convention Center)

CASH BAR (2:00-5:00pm)

2:00 pm - 5:00 pm CORNHOLE TOURNAMENT Please register by 12pm, Wed, January 20

5:00 pm - 7:00 pm HOSTED BAR (location to be announced)

THURSDAY, JANUARY 21, 2016

8:00 am - 3:00 pm OSHA 10-HOUR TRAINING (Columbia Metropolitan Convention Center)

7:30 am - 10:00 am Registration Desk Open (Columbia Metropolitan Convention Center)

7:30 am - 8:00 am CRSMCA Associate Group/Exhibitors Meeting

SESSIONS HELD IN COLUMBIA METROPOLITAN CONVENTION CENTER
8:00 am - 9:30am RCI CAROLINAS CHAPTER – Wind Uplift presented by John Robison, Sika Sarnafil

9:30 am - 10:30 am  Industry Related Code Updates presented by Mark Graham, NRCA

11:30 am - 11:30 pm Pitfalls of Subs & Misclassifications
presented by Safran Law Offices & Davis-Garvin Insurance Agency

CAROLINAS MID-WINTER ROOFING EXPO 
January 19-21, 2016

TENTATIVE CONFERENCE AGENDA
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SPONSORSHIP OPPORTUNITIES
CRSMCA would like to thank you for your consideration in becoming a sponsor.

All sponsorship purchases are applied to the advancement of education to the CRSMCA membership.

SPONSORHIP INFORMATION:
Company Name___________________________________________________ Contact Name _____________________________
Method of Payment:
Amount Enclosed   $______________  Check #__________ 
Amount to be charged: $______________      � American Express      � MasterCard      � Visa 
Card No.________________________________________________________________________________ Exp. Date_____________ CVV Code__________

Name (as it appears on the card): ____________________________________________________________________________________________________

Signature _____________________________________________________________________________________________________ Date_______________

Please send the form with payment information to the following address or fax number.
Carolinas Roofing and Sheet Metal Contractors Association, Inc.

P O Box 7643 • Charlotte, NC 28241-7643
704.556.1228 • Fax: 704.557.1736

**Please return by November 15, 2015 to be listed in the Carolinas Contacts Magazine
**PLEASE SUBMIT YOUR COMPANY LOGO VIA EMAIL TO CBSIMS@CRSMCA.ORG TO BE PRESENTED DURING GENERAL SESSIONS

� $5000 CORPORATE
Complimentary banner; ONE complimentary booth; complimentary ½ page ad in the Carolinas Contacts Magazine;

signage at the Carolinas Mid-Winter Roofing Expo; listing in the Carolinas Contacts Magazine and on the CRSMCA website

� $3000 PLATINUM   � OPENING RECEPTION
ONE complimentary booth; complimentary ½ page ad in the Carolinas Contacts Magazine;

signage at the Carolinas Mid-Winter Roofing Expo; listing in the Carolinas Contacts Magazine and on the CRSMCA website

� $2000 DIAMOND   � WEDNESDAY RECEPTION   � WEDNESDAY LUNCH
TWO complimentary attendees; complimentary ½ page ad in the Carolinas Contacts Magazine;

signage at the Carolinas Mid-Winter Roofing Expo; listing in Carolinas Contacts Magazine and on the CRSMCA website

� $1500 GOLD   � WEDNESDAY BREAKFAST   � THURSDAY BREAKFAST
Complimentary ½ page ad in Carolinas Contacts Magazine;

signage at the Carolinas Mid-Winter Roofing Expo; listing in Carolinas Contacts Magazine and on the CRSMCA website

� $1000 SILVER   � LANYARDS   � AUDIO/VISUAL   � BADGES
Complimentary ¼ page ad in the Carolinas Contacts Magazine; signage at the Carolinas Mid-Winter Roofing Expo;

listing in the Carolinas Contacts Magazine and on the CRSMCA website

� $750 BRONZE
Complimentary business card ad in Carolinas Contacts Magazine; 

signage at the Carolinas Mid-Winter Roofing Expo; listing in theCarolinas Contacts Magazine and on the CRSMCA website

� $300 CONTRACTOR GOODWILL/BRICK
Listing in the Carolinas Contacts Magazine and on the CRSMCA website, free company admission

� $200 PAST PRESIDENT
Listing in Carolinas Contacts Magazine and on the CRSMCA website (for CRSMCA past presidents only)

CAROLINAS MID-WINTER ROOFING EXPO 
January 19-21, 2016

COLUMBIA METROPOLITAN CONVENTION CENTER 
Columbia, SC
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ATTENDEES SQUARE CARD
ATTENDEES HAVE A CHANCE TO WIN THE GRAND PRIZE AT THE END OF THE CAROLINAS MID-WINTER ROOFING EXPO!

Just visit all booths listed for your stamp and turn in for a chance to win the GRAND PRIZE!

I WOULD LIKE TO PURCHASE A SQUARE FOR $100.00
Company Name _____________________________________________________________________________________________
Contact Name ______________________________________________________________________ Booth #_______________
Method of Payment:
Amount Enclosed   $______________  Check #__________ 
Amount to be charged: $______________      � American Express      � MasterCard      � Visa 
Card No.________________________________________________________________________________ Exp. Date_____________ CVV Code__________

Name (as it appears on the card): ____________________________________________________________________________________________________

Signature _____________________________________________________________________________________________________ Date_______________

Please return this form with fees to the following address or fax number.
Carolinas Roofing and Sheet Metal Contractors Association, Inc.

P O Box 7643 • Charlotte, NC 28241-7643
704.556.1228 • Fax: 704.557.1736

**Please return by December 15, 2015

YOUR YOUR YOUR YOUR YOUR
LOGO LOGO LOGO LOGO LOGO
HERE HERE HERE HERE HERE

BOOTH # BOOTH # BOOTH # BOOTH # BOOTH #

YOUR YOUR YOUR YOUR YOUR
LOGO LOGO LOGO LOGO LOGO
HERE HERE HERE HERE HERE

BOOTH # BOOTH # BOOTH # BOOTH # BOOTH #

CAROLINAS MID-WINTER ROOFING EXPO 
January 19-21, 2016

COLUMBIA METROPOLITAN CONVENTION CENTER 
Columbia, SC

EXHIBITORS … PURCHASE A SQUARE FOR YOUR LOGO AND BOOTH #
ALL PROCEEDS WILL GO TOWARDS A GRAND PRIZE FOR ATTENDEES WALKING THE EXHIBIT HALL FLOOR.

Exhibitors with a logo/booth # listed in a square will receive a stamp at the beginning of the conference.

Attendees with the Square Card will be asked to have ALL squares “stamped” by the sponsored logo
to submit their form for the grand prize drawing.

If you have questions, please contact the CRSMCA office at cbsims@crsmca.org or 704.556.1228.

DEADLINE TO PURCHASE A SQUARE WILL BE DECEMBER 15, 2015!
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This program is designed to honor one outstanding employee from North Carolina and one from South Carolina
to be recognized during the Carolinas Mid-Winter Roofing Expo.  Each state will select their MVE of the Year.  The
purpose of the award is to recognize excellence within CRSMCA and allow recipients to serve as role models for
other employees, as well as increase professionalism and attract additional employees to the roofing industry.
Only one employee per branch office of a company may be nominated for the MVE of the Year Award.  

Judges will include CRSMCA members.  Judges’ decisions will be based on evidence of professionalism; unique-
ness or significance of a nominee’s contribution; and benefit to a nominee’s company and  co-workers or commu-
nity.

Award recipients will receive a plaque, free registration to the Carolinas Mid-Winter Roofing Expo, and one
night lodging during the Carolinas Mid-Winter Roofing Expo.  Winners will be formally honored and presented the
award during the Business Session on Wednesday, January 28, 2015 in Charlotte, NC.

Nominations must be received by the CRSMCA office by DECEMBER 15, 2015.  For more information or to ob-
tain additional nomination forms contact Carla Sims at CRSMCA, at cbsims@crsmca.org or call 704-556-1228.  

Contractor Most Valued Employee Award Nomination
________________________________________________________________________________________________________________
Name of Nominee

________________________________________________________________________________________________________________
Employer                                                                                                                            Title/Position with Employer

________________________________________________________________________________________________________________
Submitted By                                                                                                                      Company

Describe below or attach your reason for the nomination.  Several issues to consider and discuss, if appropriate, are:
•  on-the-job performance
•  attracting new roofing workers and helping retain existing workers
•  contributions to a team effort
•  leadership
•  community service and volunteerism
•   other noteworthy contributions and activities

________________________________________________________________________________________________________________

________________________________________________________________________________________________________________

________________________________________________________________________________________________________________

________________________________________________________________________________________________________________

________________________________________________________________________________________________________________

2016 Most Valued Employee Award

HOTEL RESERVATIONS
King/Double Standard Rate   $159 per night (plus applicable fees

ONLINE RESERVATIONS:
Copy/Type link into browser:

http://www.hilton.com/en/hi/groups/personalized/C/CAECCHF-CRSM-20160118/index.jhtml?WT.mc_id=POG
RESERVATIONS BY PHONE: 

(803) 744-7800  •  Group code: CRSM
ABOUT THE HILTON COLUMBIA CENTER 

http://www3.hilton.com/en/hotels/south-carolina/hilton-columbia-center-CAECCHF/index.html
Restaurants & Lounges: Ruth’s Chris Private Dining Room, Ruth’s Chris Bar, Ruth’s Chris Restaurant

Attractions & Landmarks: Columbia Art Museum, South Carolina State Museum
Five Points Entertainment District, University of South Carolina, Historic Congaree Vista
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CAROLINAS MID-WINTER ROOFING EXPO 
January 19-21, 2016

COLUMBIA METROPOLITAN CONVENTION CENTER 
Columbia, SC

*For each booth purchased, exhibitors will receive two (2) complimentary contractor company passes for trade show
entrance for customer/clients... Tickets will be mailed with confirmation letter.  Be sure mailing address is accurate!

____________________________________________________________________________________________________________
Company Name

____________________________________________________________________________________________________________
Company Address                                                                                     City                                     State                Zip Code

____________________________________________________________________________________________________________
Phone                                                                Fax                                                                   Email

SELECT MEMBER TYPE: 
� CRSMCA Booth Price (1) $900 Includes 2 COMPLIMENTARY Booth Attendees

Each additional $500 (no complimentary attendees)

� Non-Member Booth Price (1) $1500 Includes 2 COMPLIMENTARY Booth Attendees
Each additional $650 (no complimentary attendees)

BOOTH SELECTION(S): (1)_____________ 2)_____________   (3)_____________
TOTAL BOOTH COST: $_________________________

Please Register the Following Attendants: FIRST TIME EXHIBITOR: -$50.00

____________________________________________________________________________________________________________
(COMPLIMENTARY) Name                                                                                     City, State 

____________________________________________________________________________________________________________
(COMPLIMENTARY) Name                                                                                     City, State 

____________________________________________________________________________________________________________
($95.00) Name                                                                                                       City, State 

____________________________________________________________________________________________________________
($95.00) Name                                                                                                       City, State 

TOTAL ATTENDANTS COST: $_________________________

TOTAL  COST: $_________________________

PAYMENT INFORMATION: � Check Enclosed              � MasterCard/VISA              � American Express

____________________________________________________________________________________________________________
Credit Card Number                                                                               Expiration Date                                     CVV CODE

____________________________________________________________________________________________________________
Name on Card                                                                                                                 Signature

PLEASE RETURN FORM WITH REGISTRATION FEES TO:
CRSMCA

PO BOX 7643
CHARLOTTE, NC  28241-7643

FAX TO: (704) 557-1736

EMAIL TO: cbsims@crsmca.org

FOR OFFICE USE:

_____________________________________
Date Received

_____________________________________
Date Entered                           Entered By

CANCELLATIONS MUST BE
SUBMITTED IN WRITING AND

RECEIVED BY THE CRSMCA OFFICE
BY DECEMBER 1, 2015.

A 50% CANCELLATION FEE
WILL BE APPLIED TO THE REFUND.

CRSMCA WILL NOT GRANT ANY
REFUNDS AFTER DECEMBER 1, 2015.

EXHIBITORS BOOTH & ATTENDANTS CONTRACT/REGISTRATION FORM

CRSMCA WILL FORWARD THE RULES AND REGULATIONS YOUR REVIEW AND ACKNOWLEDGEMENT
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EXHIBITION FLOOR PLAN

SELECTED BOOTH LIST
4C’s Spray Equip Rental, Sales & Services 101
ABC Supply Company, Inc. 301, 303, 305, 307

400, 402, 404, 406
A.C.T. Metal Deck Supply 312
ACS/Firestone 202
Best Distributing Company 511
CertainTeed Roofing Products 413
Drew Foam Companies 213
Dunn & Abee, Inc. 201, 203, 300, 302
Franklin International 212, 214
GAF Materials Corporation 309, 408
Henry Company 418
IKO Premium Roofing Products 513
JP Ross & Company, Inc. 508
Johns Manville 205
Living Roofs, Inc. 512

MEP Insulation Recycling 208
Mid-States Asphalt 414
Mule-Hide Products Co., Inc. 405
Novagard Solutions 416
OMG 313, 412
Owens Corning Sales, Inc. 222
Petersen Aluminum Corporation 304
Premier Building Products, Inc. 401, 403
Pro-Active Sales 500, 501, 502, 503, 504, 505
Quest Construction 315
R.K. Hydro-Vac Services, Inc. 200
RSG of the Carolinas 207, 209, 306, 308
Roofing Tools & Equipment, Inc. 407, 409
Triangle Fastener Corporation 517
Tropical Roofing Products 514
VELUX USA 100
W.R. Walsh, Inc. 507, 509

CAROLINAS MID-WINTER ROOFING EXPO 
January 19-21, 2016

COLUMBIA METROPOLITAN CONVENTION CENTER 
Columbia, SC
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CAROLINAS MID-WINTER ROOFING EXPO 
January 19-21, 2016

COLUMBIA METROPOLITAN CONVENTION CENTER 
Columbia, SC

BOOTH DESCRIPTION
This information will be placed in the CRSMCA Carolinas Contacts Magazine and the Carolinas Mid-Winter Roofing
Expo Program.  Using 50 words or less, provide detailed information of what your company will exhibit/display for
the attendees of the Carolinas Mid-Winter Roofing Expo. (This description cannot be an advertisement)

_______________________________________________________________________________________________________________

_______________________________________________________________________________________________________________

_______________________________________________________________________________________________________________

_______________________________________________________________________________________________________________

_______________________________________________________________________________________________________________

PLEASE RETURN THIS TO CRSMCA BY NOVEMBER 15, 2015
Carolinas Roofing and Sheet Metal Contractors Association, Inc.

P O Box 7643 • Charlotte, NC 28241-7643
704.556.1228 • Fax: 704.557.1736

staff@crsmca.org

CERTIFICATE OF INSURANCE REQUEST
It shall be the responsibility of each exhibitor to maintain Commercial General Liability and Blanket Contractual Lia-
bility Insurance.  The limits for bodily injury and property damage combined shall be at least $1,000,000.  Certificates
of Insurance stating such limits shall also provide that the policy may not be cancelled without 15 days advance writ-
ten notice to the Carolinas Roofing and Sheet Metal Contractors Association, Inc.  All property of the exhibitor is un-
derstood to remain in his custody and control, in transit to and from, the confines of the hall, subject to the rules and
regulations of the exhibition.

Exhibiting companies must provide a Certificate of Insurance evidencing the required insurance coverage.  This cover-
age must be in effect January 19, 2016 through and including the final move-out date of January 21, 2016.

Your company name must appear on the Certificate of Insurance as it is registered with the Association.

Please forward this requirement to your insurance company.

Forward Certificates of Insurance to the following address or fax number:
Carolinas Roofing and Sheet Metal Contractors Association, Inc.

P O Box 7643 • Charlotte, NC 28241-7643
704.556.1228 • Fax: 704.557.1736

staff@crsmca.org
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EXPO REGISTRATION FORM

CAROLINAS MID-WINTER ROOFING EXPO
January 19-21, 2016

COLUMBIA METROPOLITAN CONVENTION CENTER 
Columbia, SC

____________________________________________________________________________________________________________
Company Name

____________________________________________________________________________________________________________
Company Address                                                                                     City                                     State                Zip Code

____________________________________________________________________________________________________________
Phone                                                                Fax                                                                   Email for Confirmation

PLEASE REGISTER THE FOLLOWING EMPLOYEES, INDICATE IF ATTENDING OSHA CLASS:

� Contractor ___________________________________________________________________ � OSHA 10-HOUR
$75.00 PER COMPANY

___________________________________________________________________ � OSHA 10-HOUR

___________________________________________________________________ � OSHA 10-HOUR

___________________________________________________________________ � OSHA 10-HOUR

� Non-Exhibiting Manufacturer/Distributor
$325.00 PER COMPANY

� Architect/Engineer/Consultant:  Please provide your AIA/RCI #____________________________________________________
(COMPLIMENTARY REGISTRATION)

□ FREE REGISTRATION FEE FOR JOINING CRSMCA! *application and payment must be submitted at time of registration

Recommended by_________________________________________________________________________________________

FOR OFFICE USE:

_____________________________________
Date Received

_____________________________________
Date Entered                           Entered By

CANCELLATIONS MUST BE
SUBMITTED IN WRITING AND

RECEIVED BY THE CRSMCA OFFICE
BY JANUARY 1, 2016.

A 50% CANCELLATION FEE
WILL BE APPLIED TO THE REFUND.

CRSMCA WILL NOT GRANT ANY
REFUNDS AFTER JANUARY 1, 2016.

TOTAL FEES DUE CRSMCA $_________________________

PAYMENT INFORMATION: � Check Enclosed              � MasterCard/VISA              � American Express

____________________________________________________________________________________________________________
Credit Card Number                                                                               Expiration Date                                     CVV CODE

____________________________________________________________________________________________________________
Name on Card                                                                                                                 Signature

PLEASE RETURN FORM WITH REGISTRATION FEES TO:
CRSMCA

PO BOX 7643
CHARLOTTE, NC  28241-7643

FAX TO: (704) 557-1736

EMAIL TO: cbsims@crsmca.org
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Protect Your Hands
Pete and Wilson were sheet metal workers who worked for a roofing company. They often

worked together and were friends even outside of work. One Friday afternoon last July they were
installing metal trim on a single-story office building. When finished, the job would be completely
done and they could go home.

Pete was finishing-up the final task and asked Wilson to start cleaning-up the jobsite so that they
could leave. Wilson was more than happy to oblige. In fact he was already thinking about every-
thing he had planned for the weekend. He rushed around, cleaning up tools, supplies, and pieces
of scrap. However, in the process Wilson picked up a piece of scrap metal that had been set-aside
earlier, and the sharp edge from that scrap metal gave him quite a cut.

Pete stopped what he was doing and they both climbed off of the roof. Pete grabbed the first-aid
kit out of the truck and rifled through it trying to find a bandage. However, there were no gloves,
no bandages and very little of anything else in the first aid kit. Pete recalled his first-aid training
and used a sandwich bag as a glove. He also found a clean hand towel and used that as a band-
age for Wilson. When they were unable to get the bleeding stopped, they hopped in the company
truck and Pete drove Wilson to the local emergency room where he received 12 stitches.

Three hours later Wilson was released from the hospital and the two returned to the jobsite.
Not only did both Pete and Wilson have a delayed start to their weekend, Wilson had to cancel

his big weekend plans.
DISCUSSION NOTES:

Wilson’s injury could likely have been prevented had he been wearing cut-resistant gloves.
Under what circumstances should we wear gloves on the jobsite on which we are working now?

Do you sometimes fail to wear gloves when you should be wearing them? If so, why?
Are you

confident that
our first-aid
kits are ade-
quately
stocked?
When was the
last time any-
one invento-
ried the first-
aid kit to en-
sure that
everything we
may need is in
there?

Pete appar-
ently had first-
aid training.
Do you know
who has had
first-aid train-
ing on the
jobsite on
which we are
working now?

SAFETY TALKS PLEASE USE THIS PAGE FOR YOUR SAFETY MEETINGS
COMPANY NAME:

_______________________

SUPERVISOR:

_______________________

MEETING DATE:

______________________

EMPLOYEES SIGNATURE:

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________
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Proteger las manos
Pete y Wilson fueron los trabajadores de chapa metálica que trabajaba para una empresa para

techos. A menudo trabajaron juntos y eran amigos incluso fuera del trabajo. Un viernes por la
tarde el pasado mes de julio que estaban instalando adornos de metal en una sola historia edificio
de oficinas. Cuando haya terminado, el trabajo sería completamente hacer, y no podía volver a su
casa.

Pete fue acabado de la tarea final y pregunta Wilson para iniciar la limpieza de la obra para que
puedan salir. Wilson estaba más que feliz de obligar. De hecho, él ya estaba pensando en todo lo
que había planeado para el fin de semana. Corrió alrededor, limpieza de herramientas, consumi-
bles, y piezas de chatarra. Sin embargo, en el proceso Wilson recogió un trozo de chatarra que
había sido retirada de antes, y el borde afilado de la chatarra le dio un corte.

Pete detuvo lo que estaba haciendo y que aumentaron en la parte superior. Pete cogió el bo-
tiquín de primeros auxilios de la carretilla y estriado a través de ella tratando de encontrar un ven-
daje. Sin embargo, no había guantes, ni vendas y muy poco de cualquier otra cosa en el botiquín
de primeros auxilios. Pete recordó que su formación en primeros auxilios y utiliza un sándwich
bolsa como un guante. También encontró una toalla de manos limpia y usa como un vendaje de
Wilson. Cuando no tienen la capacidad para conseguir detener el sangrado, que nos montamos en
el camión de la empresa y Pete Wilson llevó a la sala de emergencias local donde recibió 12 pun-
tos.

Tres horas más tarde Wilson fue dada de alta del hospital y los dos regresaron a la obra.
No sólo los dos Pete y Wilson tienen un retraso en el comienzo de fin de semana, Wilson tuvo

que cancelar su grandes planes para el fin de semana.

NOTAS:
Lesiones de Wilson podrían haberse evitado si hubiera sido llevar guantes anticorte. En qué cir-

cunstancias se debe usar guantes en la obra en la que estamos trabajando ahora?
¿A veces no utilice

guantes cuando se
deben llevar ellos? Si
es así, ¿por qué?

¿Está seguro de que
nuestros botiquines de
primeros auxilios son
suficientemente pro-
vista? ¿Cuándo fue la
última vez que alguien
hizo inventario del kit
de primeros auxilios
para asegurarse de que
todo lo que puede
necesitar es allí?

Pete había aparente-
mente formación en
primeros auxilios.
¿Sabe usted que ha
tenido formación en
primeros auxilios en la
obra en la que estamos
trabajando ahora?

SCHARLAS DE SEGURIDAD
COMPANY NAME:

_______________________

SUPERVISOR:

_______________________

MEETING DATE:

______________________

EMPLOYEES SIGNATURE:

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________
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9 Career-Damaging Bad Listening Habits
Source: The NonProfit Times, June 2015

It seems “busyness” is the measure of success these days. We power through our emails, confer-
ence calls, and business lunches at breakneck speed. All this frantic activity has taken a toll on our
patience.

The result is that we no longer stop to listen to one another. The trouble, according to Ed Hess,
is that the ability that’s getting lost in the shuffle and is the very one we must have to be a viable
player in today’s workforce — the ability to truly listen.

“It used to be that the smartest guy in the room was the one who was constantly talking,” accord-
ing to Hess, a professor at the University of Virginia’s Darden Graduate School of Business and author of

the book “Learn or Die: Using Science to Build a Leading-Edge Learning Organization.” “Now, the smartest guy or gal in
the room is the one who asks the right questions and then truly listens to what others have to say.”

The ability to truly listen is the most important 21st century job skill. As Hess explains in “Learn or Die,” it’s the core skill needed for the
critical thinking, innovative thinking, collaboration, and real-time diagnosis and problem solving that only humans can do. And that’s im-
portant because it allows you to stay employed as technology takes over more and more jobs that people used to perform.

Many of us are terrible listeners who’ve picked up bad habits in order to stay afloat in today’s fast-paced business environment. Here are
nine things about our worst listening habits.

1. Thinking about your response before the speaker is finished. Most of us operate on autopilot much of the time. Our natural way of
thinking is to confirm what we already believe, while our knee-jerk emotional reaction to new information is to engage in the three
“Ds”: to deny, defend, and deflect in order to protect our egos. When it comes to listening, here too, our natural tendency is to con-
firm and defend; we focus more on ourselves than the person with whom we are speaking. 

2. Finishing the speaker’s sentence out loud or in your head. “We slip into survival mode, trying to move things along as quickly as pos-
sible, regardless of how important the interaction is. We stop listening and instead finish our conversation partner’s sentences in our
heads. Of course, the downside is we don’t always get it right.” 

3. Interrupting the speaker. Hess tells how when he was in school he would wave his hand ferociously while his teacher was still talk-
ing. He’d wave so ferociously that eventually she’d stop talking just to call on him. He learned to interrupt his teachers to be the first to
give the right answer. He explains that it was his way of showing others how smart he was.

4. Letting your mind wander to think about something you think is more important. Multitasking has become a way of life for many of
today’s professionals. But more and more studies are showing just how ineffective and unproductive multitasking makes us. Remem-
ber that the next time you’re trying to think through one problem while you’re in a conversation about another one. 

5. Interpreting the speaker’s message in a way that makes you feel comfortable or smart. Remember the three Ds — deny, defend, and
deflect. Here again, they rear their ugly head. Good listening is not about you — it is about the speaker and trying to understand and
relate to him or her. 

6. Offering advice before being asked. You might try to convince yourself that giving other people advice is a great way to show that
you’ve heard them out and want to help them. But deep down you know that’s not true. Giving advice is really another way for you to
validate your own opinions and make yourself feel smart. 

7. Sharing your own experience before fully exploring the speaker’s experience. Your experiences are your experiences. They do not
match up to everyone’s reality. And in fact, in many cases, your view of the world will not even be accurate. It will be skewed by your
preconceived notions, and everything that you don’t know that you don’t know. 

8. Defending yourself when receiving feedback. Hess wrote about “Mr. Feedback,” one of his early mentors. Mr. Feedback taught Hess
how essential negative feedback is if you want to become the best in your field and the importance of pausing and reflecting rather
than automatically defending, deflecting, or denying when you receive negative feedback. Hess writes that as he moved forward in his
career, he realized how difficult it could be to get this kind of constructive feedback. 

9. Critiquing the speaker instead of their idea. Here’s another reaction we use to try to make ourselves look smarter rather than give the
other person their moment in the sun. By critiquing a speaker instead of their idea, we’re really seeking to discredit them in order to
invalidate their idea — hoping our own idea will, then, rise to the top. 
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CRSMCA "Walk of Fame"
CRSMCA is offering commemorative bricks for you to recognize your company,

people in your company or anyone you would like to pay tribute to.

These bricks will be used to create a "Walk of Fame" at your association office.
The bricks will measure 4" x 8" and accept up to 3 lines of script.

Cost of bricks will be $100 for the first brick and $75 for each additional brick.

PLEASE PRINT OR TYPE UP TO 16 CHARACTERS PER LINE  •  INFORMATION MUST BE LEGIBLE 
Please Copy Form For Additional Bricks

1. ________________________________________________________________________________________________________

2. ________________________________________________________________________________________________________

3. ________________________________________________________________________________________________________

Company Name:

Contact: ______________________________________________________________Phone: _____________________________

Method of Payment:  Check No.________ Am/Exp._____ M/C______ Visa______ Total Enclosed $__________

Account Number: ________________________________________________________________ Exp. Date: ________________

Signature: _______________________________________________________________________

Mail To:  CRSMCA P O Box 7643, Charlotte, NC 28241-7643
Or Fax To: 704-557-1736

For Questions Call: 704-556-1228

ONLY 50 BRICKS LEFT!
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CRS, INC.
P.O. Box 2046
3810 Monroe-Ansonville Rd.
Monroe, NC 28111
Tel. (704) 283-8556
Fax (704) 283-1188
www.crsrfg.com

ROOFING & SHEET METAL CONTRACTORS

RICHARD P. (Dick) BAXTER
President
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OFF: PH. (864) 246-4141 FAX (864) 246-9647
Email: grci2@charter.net

P.O. BOX 2940
10 BROADWAY DRIVE

GREENVILLE, SOUTH CAROLINA 29602
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www.crsmca.org
Update your

Member Profile
and keep up with
our Association!

2016 CAROLINA’S
MID-WINTER ROOFING EXPO

Hosted by CRSMCA

JANUARY 19 - 21, 2016

COLUMBIA METROPOLITAN
CONVENTION CENTER

COLUMBIA, SC

Registration available August 2015
www.crsmca.org • 704.556.1228

MARK YOUR CALENDARS
FOR FUTURE CRSMCA

CONFERENCE EVENTS…



Roofing    Siding   Windows    Tools    Gutter  

Since 1982, we have dedicated ourselves to professional 

contractors - putting your needs before everything else, 

treating you like the professional you are, giving you the 

respect you deserve, and providing the products, services, 

and support you need to succeed. Visit one of our over 

450 locations nationwide and experience the ABC Supply 

difference. You’ll be glad you did. 

To find an ABC Supply location near you, please call 

800-786-1210 or visit www.abcsupply.com

Experience the

ABC Supply Difference

Accurate & complete orders

Gallup Great Workplace Award Winner

Knowledgeable, experienced staff On-time delivery

Charleston, SC  
843-971-4236

Charlotte, NC  
704-394-9100

Columbia, SC  
803-771-4402

Conover, NC  
828-466-1036

Durham, NC
919-688-4320 

Easley, SC  
864-220-2556

Fayetteville, NC  
910-435-0918

Florence, SC  
843-667-1837

Greensboro, NC  
336-855-5030

Greensboro, NC  
336-664-6888

Greenville, NC  
252-353-5473 

Greenville, SC  
864-234-5671

Myrtle Beach, SC  
843-626-4663

Myrtle Beach, SC  
843-236-3244

N. Charleston, SC  
843-529-1584

Pineville, NC
704-554-4816

Raleigh, NC  
919-836-9950

Raleigh, NC  
919-255-1185

Swannanoa, NC
828-298-0171

Wellford, SC
864-439-1514

Wilmington, NC  
910-343-4380

Winston-Salem, NC
336-767-2374

22 Locations in the Carolinas to Serve You

www.abcsupply.com

2007 - 2011
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