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In this issue…

Carolinas Contacts addresses issues and concerns of
the roofing industry. Technology, testing, and building
codes are constantly changing, and such changes may
not be reflected herein. All information presented is
for the benefit of our readers and does not necessarily
reflect the views of CRSMCA. Press releases and prod-
uct information presented do not reflect all available
materials. Before purchasing, installing, using, or rec-
ommending any product, system, or method, readers
should make independent evaluations.
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Fall is finally here…
I hope everyone had a great summer.  Fall is my favorite time of year mainly because it is football

season. This keeps us busy on the weekends, following our favorite teams. It is also the time of year for
our fall District Meetings.  By the time you read this they will have come and gone.  I have had the priv-
ilege to attend many of these meetings and I would like to thank all of the District Directors and Li-
aisons for their hard work in putting these meetings together.  Normally, I just attend the meetings in
District 10 but attending the other District meetings has been quite an experience for me.  It just goes to
show how much our membership truly cares about our industry and the Association.  Meeting many of
you personally and being a part of your discussions has been quite uplifting and I would like to thank
everyone for their participation.  This is what our Association is all about, strength in members. With

that said we are looking forward to our Carolinas Mid-Winter Roofing Expo, in Charlotte, North Carolina.  I encourage every-
one to sign up early for the OSHA 10-Hour training presented by the NCDOL (it’s FREE!) and register now to attend some of
the best training of the year and exposition event for 2015!

In my travels around the Carolinas, the mood has been very upbeat.  This is good news.  Sales are up and schedules are
booked.  I think it is time for all of us to “get back to business”, maybe buying that new piece of machinery or adding a new
vehicle and expanding our customer base.  This is the first time in years where we are talking about growing our business’
again and that’s GREAT NEWS!  This is also what our Association is all about when we can refer business to one another in our
respective areas.  I use my CRSMCA Membership Directory all the time for just that purpose.  We can also ask one another
about how we may add this piece of our business or that piece of our business, because somewhere in our membership there
is somebody who has already done it and would be glad to share their experiences.  What I am trying to say is, we can reach
out within our network and forgo the learning curve.  This to me has been the most invaluable aspect of membership in our As-
sociation.  And speaking of Membership, we need to grow ours! If you know of someone who is a good contractor, on the resi-
dential or commercial side, invite him or her to a District Meeting or the Carolinas Mid-Winter Roofing Expo in January 2015.
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As I sit here and write this, I realize
that Fall is upon us.  Football is here and
Halloween is right around the corner.  As

you are reading this, we are in the thick of the Holiday season.
Currently, we all have been very busy with District Meetings.  I
attended as many as possible, and saw a great turnout in every
district.  Our membership is knowledgeable, engaged, and com-
mitted to the roofing industry in the Carolinas.  These meetings
are a great way to get a pulse on what is happening in our indus-
try across the Carolinas.

I want to personally invite each and every single one of you to
the 2015 CRSMCA Mid-Winter Expo.  The Expo will be held in
Charlotte, NC this year January 27 – 29, 2015 at the Charlotte
Convention Center.  There are many new and exciting opportu-
nities offered this year to both Contractors and Associates.  Con-
tractors will have the opportunity to send all personnel to the
CRSMCA Mid-Winter for a onetime fee of only $75.00.  Also, for
Contractors, there will be a FREE 10 OSHA Training course held
over the 2 days at the expo.  The training is first come, first
served and space is limited.  Associates will now be given 2
FREE passes to pass out to interested companies.  Each pass will
give admission to an entire company for the 2015 Mid Winter
Expo.  These 2 passes will eliminate the $75.00 admission fee.
There is also a new and exciting sponsorship opportunity avail-
able to Associates called “Sponsor a Square”.   Each attendee
will be given a sheet of paper with different squares.  Each
square will have your company logo and booth placement.
Once the attendee gets all signatures on the squares, they will
be entered in a drawing for different door prizes.  This is a guar-
anteed way to get foot traffic to your booth.  Sponsorship space
is also limited, so please get with Carla or Jennifer if interested.
Carla and Jennifer have been hard at work to make the2015
CRSMCA Mid-Winter Expo the best one to date.  I am looking
forward to this new location and opportunity that is before each
of us.

By the time that you are reading this, the Holidays will be
upon us.  From my family to yours, please have a safe and
blessed holiday season.  I hope all of you had a great 2014, and
are ready for what 2015 has in store.
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As the 2014-year comes to an end (and quickly!) let us all get ready for an exciting start to 2015.
CRSMCA will be hosting the 2015 Carolinas Mid-Winter Roofing Expo in Charlotte, North Carolina at
the Charlotte Convention Center.  The CRSMCA Boards have planned for accredited training for every-
one who attends, grand prize drawings for attendees and more networking opportunities!

Educational opportunities at the Carolinas Mid-Winter Roofing Expo include:
• NEW! CRSMCA Roofing Academy’s Master Installation Certification Program
This NEW program was formed by CRSMCA members (contractors, manufacturers, suppliers and

others) to promote safety in the application of the roof systems.  It is intended for the use by anyone
with an interest in the roof systems, from roofing workers to foremen to supervisors. 

• NCDOL/OSH 10-Hour Training
This training class is designed to help employers understand OSH regulatory requirements and also ensure employers and

employees understand the requirements necessary in providing an acceptable safety and health program for the workplace.
This course will provide a basic overview of the Construction industry Safety and Health Standards, 29 CFR 1926.

• Building Codes with Q & A with Mark Graham, NRCA Technical Services
Building codes are continuously changing in the roofing industry.  Mark Graham will be updating the attendees of the new

regulatory codes in the Carolinas and how they will affect you and your company.  Mark joined NRCA in 1993 and is responsi-
ble for NRCA’s Technical Services Section.  Responsibilities of this section include response to inquiries for technical informa-
tion and assistance, serving as NRCA’s technical liaison with outside organizations, and developing and maintaining NRCA’s
technical documents, including The NRCA Roofing and Waterproofing manual.  Mark is the staff liaison to NRCA’s Technical
Operations Committee and manual Update Committee.  He also is contribution editor for Professional Roofing Magazine. 

• “Growing Your Profits Through a Certified Maintenance Program” with GAF Materials Corporation C.A.R.E. Program
CARE is a not-for-profit roofing educational organization that was founded in 1999 by GAF Materials Corporation, Building

Materials Corporation of America, and sponsored by The INDY Racing League®.  CARE offers professional, non-biased educa-
tional programs to the roofing industry that over 20,000 professionals in the USA, Canada and Mexico have attended.  All pro-
fessions in the roofing industry are attending this course: contractor foreman and installers, salespeople and estimators,
distributors, architects and specifiers, managers and owners, building code officials and inspectors, and insurance adjusters.

• RCI Carolinas Chapter will present an educational topic
RCI, Inc. regularly hosts education programs designed to demystify and explain practical applications of roofing technology

and sound building envelope theory. A monthly journal and newsletter with international and regional events provides interac-
tive forums for informational exchange and networking. The Registered Roof Consultant (RRC), Registered Waterproofing Con-

sultant (RWC), and Registered Roof Observer
(RRO) programs distinguish professionals
with the proven standards of education, ex-
perience, and ethics.

• Legal Presentation by Anderson Jones,
PLLC

Anderson Jones, PLLC is a law firm lo-
cated in Raleigh, N.C. serving North Car-
olina and South Carolina. Concentrating in
the areas of construction law, construction
litigation, lien and bond claims, contracts,
administrative law, real estate, employment
law, family law, OSHA defense, simple es-
tate planning, traffic violations and general
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Carla B. Sims
CRSMCA
Executive Director

Association in Action

ATLANTIC ROOFING DISTRIBUTORS
We Pride Ourselves On Superior Quality And Service

A Complete Line of Commericial/Residential
Roofing Materials And Accessories

• Metal / Copper Roofing • Commercial Insulation
• Copper Coils / Flat Sheets / Gutter • Specialty Roofing
• Asphalt Shingles • Artificial Slate
• Built Up / Modified • Full Line of Accessories
• Single Ply • Full Line of Waterproofing Products

*Roof Top and Job Site Delivery
3 Locations To Better Serve You

Fair Bluff, NC 28439 – 910-649-7317 / 888-240-1234
Charleston, SC 29415 – 843-308-0040 / 800-767-1995

Myrtle Beach, SC 29588 – 843-650-5660
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Message from Wes Wilkinson (continued from page 4)

commercial litigation, Anderson Jones represents local and national clients in both state and federal courts. Built on the core
principles of solid values, integrity in billing, aggressive pursuit of business solutions, efficiency through technology and tena-
cious representation, Anderson Jones’ attorneys lend leadership, expertise and professionalism in legal matters to always
achieve the best attainable results for clients. 

Networking opportunities at the Carolinas Mid-Winter Roofing Expo:
• Exhibitor’s Opening Reception: Tuesday, January 27, 2015 (5:30pm – 6:30pm)
Open play for Cornhole Participants (register for tournament by 12:00pm, Wednesday, January 28, 2015)

• Exhibit Floor Open: Wednesday, January 28, 2015 (11:30am – 6:00pm)
Cornhole Tournament sponsored by ABC Supply Company, Inc. (2:00pm – 5:00pm)
• Networking Reception: Wednesday, January 28, 2015 (5:30pm – 7:00pm)

• Exhibit Floor Open: Thursday, January 29, 2015 (8:00am – 10:00am)

RECOGNIZE YOUR MOST VALUEABLE EMPLOYEE! The CRSMCA MVE Program is designed to honor one outstanding em-
ployee from North Carolina and one from South Carolina to be recognized during the Carolinas Mid-Winter Roofing Expo.  The
purpose of the award is to recognize excellence within CRSMCA and allow recipients to serve as role models for other employ-
ees, as well as increase professionalism and attract additional employees to the roofing industry.  

The Westin Charlotte Hotel is offering a special rate ($199 + taxes) for attendees of the Carolinas Mid-Winter Roofing Expo
until January 9, 2015.  The Westin Charlotte Hotel is located directly across the street from the Charlotte Convention Center in
downtown Charlotte.

Should you have any questions during your registration process, please contact the CRSMCA office at your earliest conven-
ience.

FOR REGISTRATION FORMS TO EXHIBIT AND/OR ATTEND AND TO REGISTER FOR YOUR HOTEL ROOM… 
ALL FORMS ARE INCLUDED IN THIS ISSUE OF THE CAROLINAS CONTACTS MAGAZINE OR VISIT

www.crsmca.org/roofing-expo.html!

I am sure all of us know someone who would be a good fit in our Association so let’s get the word out,
CRSMCA is something that you want to be a part of.

David Griffin (Coastal Commercial Roofing Co., Inc., CRSMCA Secretary/Treasurer, and Chairman of
the CRSMCA Roofing Academy) and his committee, have worked hard to develop the CRSMCA Roofing
Academy Master Certification Program.  This Program will be one of the few training courses for roofers in
the entire country, and has the potential to be extremely helpful to our employees and our companies who
participate.  The first class is going to be at the CRSMCA office, on Tuesday (January 27, 2015), the same
day as the exhibitor setup for the Carolinas Mid-Winter Roofing Expo.  The goal is to have two employees
attend from each member company, so sign up now as it is “first come, first served”.  

I look forward to seeing you all in Charlotte, North Carolina in January 2015.  You can contact me at
any time via e-mail wes.skylineroofing@att.net.  Go Carolina!!

CRSMCA’s 2015 CAROLINAS MID-WINTER ROOFING EXPO

January 27 – 29, 2015
Charlotte Convention Center · Charlotte, NC

501 South College Street · Charlotte, NC



DON’T FORGET … 
2015 CAROLINAS MID-WINTER

ROOFING EXPO
January 27 – 29, 2015

Charlotte Convention Center,
Charlotte, NC

START AT PAGE 21 FOR
MORE INFORMATION

VISIT www.crsmca.org FOR
REGISTRATION INFORMATION!

Written by Cindy Shumpert, Davis-Garvin Insurance Agency
Carolinas Roofing & Sheet Metal Contractors-SIF Newsletter, Vol. II, Issue 2

Upcoming Experience Mod Promulgations
The 2015 Experience Modifica-

tions will be calculated by the end
of 2014.  Any claims as of
09/30/2014 related to 2011, 2012
or 2013 policy years will be in-
cluded in the calculation.

Remember too, this will be the
second year of a three-year imple-
mentation of the graduated in-
crease in the split point for larger
claims.  The 2014 value is $10,000
and for 2015 it will increase to
$13,500.

Another component of the mod
calculation is your final audit num-
bers for the 2011, 2012 and 2013
years.  If your payrolls have been
down but claims have increased,
then there is a good chance your
mod will increase too.

Things you can do to help im-
prove a high mod over time or
maintain a good mod are:

• Use the loss control service
provided to you

• Keep claims medical only (no
indemnity or Lost Time pay-
ments) in order to get a reduc-
tion in the mod calculation

• Provide light duty options to
make quick return to work
available

• Report claims promptly
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CRSMC-Self-Insurers Fund News
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FRIENDLY REMINDER…
PLEASE BE SURE TO MAIL ALL CORRESPONDENCE

TO THE FOLLOWING ADDRESS:
PO BOX 7643

CHARLOTTE, NC  28241-7643

MARK YOUR CALENDARS
FOR YOUR SPRING DISTRICT MEETINGS!
DISTRICT 10 Thursday, March 10, 2015

Charleston, SC
DISTIRCT 9 Thursday, April 2, 2015

Greenville, SC
DISTRICT 7 & 8 Thursday, April 9, 2015

Columbia/Florence, SC
DISTRICT 5 & 6 Thursday, April 16, 2015

Greenville, NC
DISTRICT 4 Thursday, April 23, 2015

Raleigh, NC
DISTRICT 3 Thursday, April 30, 2015

Charlotte, NC
DISTRICT 2 Thursday, May 7, 2015

Winston-Salem, NC
DISTRICT 1 Thursday, May 14, 2015

Morganton, NC

CRSMCA URGES MEMBERS TO APPLY FOR
CRSMCA SAFETY STAR PROGRAM

CRSMCA Safety STAR Program is accept-
ing applications from members to qualify for
the Safety STAR status.  The Safety STAR sta-
tus is given to members that meet the requirements of safety and
health policies and TCR and DART rates.

Members that qualify for the Safety STAR status must meet the re-
quirements.   The member’s annual injury and illness rate must meet
or be above-average of the industry’s average rate. 

NC DEPARTMENT OF LABOR /OSH
Compliance Bureau Contacts
Tim Childers Phil Hooper
(336) 776-4420  (919) 779-8512
tim.childers@labor.nc.gov phil.hopper@labor.nc.gov

Training information, registration and additional training course
and dates can be found at www.dol.
communications.its.state.nc.us/OSH/Etta/class_regist/calendar.cfm 

OSHA ANNOUNCES TOP 10 WORKPLACE SAFETY VIOLATIONS
FOR 2014
The Occupational Safety and Health Administration (OSHA) an-
nounced the preliminary top 10 most frequently cited workplace
safety violations for fiscal year 2014 at the National Safety Council

(NSC) Congress & Expo in San Diego, according to
www.inddist.com. The fiscal year runs from Oct. 1, 2013, through
Sept. 30, 2014.
Following is the preliminary list of top 10 violations:
• Fall protection—6,143 violations 
• Hazard communication—5,161 violations 
• Scaffolding—4,029 violations 
• Respiratory protection—3,223 violations 
• Lockout/tagout—2,704 violations 
• Powered industrial trucks—2,662 violations 
• Electrical: wiring methods—2,490 violations 
• Ladders—2,448 violations 
• Machine guarding—2,200 violations 
• Electrical: general requirements—2,056 violations 
"We greatly appreciate our colleagues at OSHA sharing their most
recent data at the nation's largest gathering of safety and health pro-
fessionals," says NSC President and Chief Executive Officer Deborah
A.P. Hersman. "This data is a poignant reminder that there is still
much room for improvement in making our workplaces safer and
that it is going to take all of us to make a difference."
The final report on the top 10 most frequently cited workplace safety
violations will be published in the December issue of the NSC's
Safety+Health magazine.

WHAT YOU NEED TO KNOW… OSHA Record-Keeping Compli-
ance
The U.S. government is taking OSHA violations more seriously than
ever: 130 new OSHA inspectors have been added in 2010, the
number of inspections has increased 10% and both citations and
penalties have increased dramatically.  More specifically, record-
keeping practices are bearing the brunt of many meticulous reviews.
During a 12-month span ending in October 2009, OSHA inspec-
tions resulted in more than 114,000 citations for violations and fines
in excess of $138 million.  Of those, nearly 3,000 citations were is-
sued specifically for non-compliance with record-keeping regula-
tions.

OSHA Helps Workers, Employers Beat the Heat with SMART
PHONE APP and Other Resources
Every year, dozens of workers are killed by heat, and thousands
more experience heat-related illnesses.  With summer heat on the
rise across the nation, workers and employers are turning to OSHA’s
Heat Safety Tool for help staying in the heat.  In all, more than
148,000 users have downloaded this life-saving app since its launch
in August 2011.
In the Washington Post, Assistant Secretary of Labor for Occupa-
tional Safety and Health Dr. David Michaels explained employers’
obligation to protect construction crews, road workers, farm work-
ers, trash collectors and others who are working outdoors in high
heat – including temporary workers who often are not used to work-
ing in heat and need to be acclimated.  The Post article highlighted
OSHA’s interactive map that plots heat-related fatalities among out-
door workers between 2008 and 2013.

News
in the

Carolinas

FOLLOW CRSMCA
ON FACEBOOK & TWITTER!

Continued on the next page
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For more information and free resources, visit ISHA’s Heat Illness
Prevention page.  To order quantities of OSHA’s heat illness educa-
tion materials in English or Spanish, call OSHA’s office of Communi-
cations at (202) 693-1999.

SC DEPT. OF LABOR, LICENSING
AND REGULATION/SC OSHA

General Information
(803) 896-7665  askscosha@llr.sc.gov
FREE! Training Classes are available for employers and employ-

ees of both the public and private sector; please contact Van Henson
at (803) 896-7769.

Examples of training programs offered include:
• The OSHA Inspection Process
• Bloodborne Pathogens
• Lockout/Tagout (LOTO)
• Trenching/Excavation
• Hazard Communication
• S.C. SMART – Safety Management Accident Reduction Training
• Fall Protection (Construction)
• Personal Protective Equipment
• Violence in the Workplace
• Scaffolding (Construction)
• Permit Required Confined Spaces
• Industrial Trucks (Forklifts)
• OSHA Recordkeeping

FROM SOUTH CAROLINA COMMERCE
We appreciate the relationship we have with our allies and look

forward to working together to be Just Right for Businesses in South
Carolina.  As a reminder, one way that we collaborate is through the
Commerce website, SC Business Network – Calendar of Business
Events (http://sccommerce.com/sc-business-network/calendar).  This
online calendar is updated regularly to keep businesses informed of
the many workshops, webinars and events available.  Individuals may
search events by zip code to see what is available near them.

NEWS FROM NRCA
NRCA is hearing of labor shortages and some members are report-

ing they’ve had to turn work down because they haven’t been able to
find qualified workers.  NRCA is addressing the issue on several
fronts, but NRCA believes labor shortages will be with the roofing in-
dustry for the long term unless NRCA can find some new solutions to
the problem.  Current initiatives include the following:

• Working with the Department of Defense and its several pro-
grams designed to match servicemen and servicewomen with em-
ployers looking to hire them. The best program appears to be Hero 2
Hired (www.h2h.jobs), a website with job listings free to employers,
supported by a network of Employment Transition Centers throughout
the U.S.

• The Roofing Industry Alliance for Progress is sponsoring a stu-
dent competition for students from the same three universities that
will culminate in a live session at the 2015 IRE.  Students will work in
teams to come up with solutions for interesting roofing projects; they
will present to a panel of judges during an IRE session.

• Developing career path-based training programs, understanding
that new hires expect to be trained and expect to have well-defined
career paths.  That understanding led to the creation of the ProFore-

man program, which recognizes foremen who complete certain train-
ing programs.

• Working on legislation to address immigration reform at the fed-
eral level.  The current immigration system is a mess, and there is little
prospect of any movement in an election year.  However, we know
we need to be able to have a reasonable number of legal immigrant
workers in our industry when we’re unable to fill job openings with
U.S.-born workers.

Effective June 1, 2014, all NRCA contractor members are now au-
tomatically members of National Roofing Legal Resource Center
(NRLRC), thanks to a new agreement between the two organizations.
NRLRC has produced a vast library of incredibly valuable legal docu-
ments designed especially for roofing contractors; they include such
things as sample contract language and an OSHA Citation Defense
Manual.  NRCA hopes all members will take advantage of this new
benefit!

Commercial Roof Depreciation Reform
NRCA arranged for Rep. Tom Reed (R-NY) to visit Evans Roofing

Co. in Elmira, NY, where the lawmaker held a press conference to
promote the Roofing Efficiency Jobs Act, legislation recently intro-
duced to reform the depreciation schedule for certain commercial
roofs.  NRCA is working with Reed and other lawmakers to renew the
push for depreciation reform for commercial roofs because the cur-
rent 39-year depreciation schedule creates an incentive for many
building owners to delay full replacement of older, failing roofs, thus
slowing demand within our industry.  Reed, along with Rep. Bill
Pascrell (D-NJ), introduced H.R. 4740 in the House, and Sens. Ben
Cardin (D-MD) and Mike Crapo (R-Idaho) have introduced a com-
panion bill (S. 2388) in the Senate.  The legislation would create a
new 20-year depreciation schedule for commercial roof retrofits that
meet a benchmark energy-efficiency standard.  To view the local
press coverage of Reed’s visit to Evans Roofing, visit: www.mytwin-
tiers.com/story/d/storyreed-roofing-bill-would-add-jobs-improve-en-
ergy-ef/99948/Kat_de1FJkSerQumEHQ-vw

Energy-Efficiency Tax Credit
One of the tax provisions that expired at the end of 2013 is the res-

idential energy-efficiency tax credit under Section 25C of the tax
code, which includes some types of energy-efficient roofing.  Con-
gressmen Jim Gerlach (R-PA) and Ron Kind (D-WI) have introduced
HJ.R. 5002, the Home Energy Savings Act, legislation to reinstate and
improve this tax credit.  Since Congress originally created the credit
in 2005, some energy-efficiency roofing products have been excluded
from qualifying for the credit.  To rectify this problem, H.R. 5002
would provide product-neutral language to ensure all ENERGY
STAR®-rated roofing products qualify for the credit, an improvement
that NRCA has supported for many years.  The bill also would in-
crease the cap on the maximum amount a taxpayer can claim from
$500 to $1,000.  The product-neutral language from H.R. 5002 also is
included in the Senate’s EXPIRE Act, which currently is pending be-
fore the Senate and has a good chance of being adopted in the final
bill to extend expired tax credits that is expected to be finalized by
Congress late this year.

NRCA is Accepting Gold Circle Nominations
NRCA is seeking nominations for its 2015 Gold Circle Awards pro-

gram, which recognizes NRCA members for their significant contribu-
tions to the roofing industry.

Gold Circle Awards categories include outstanding workmanship –
low-slop; outstanding workmanship – steep-slope; innovative solu-

News in the Carolinas (continued from previous page)
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tions – new constriction; innovative solutions – reroofing; service to
the community; and service to the industry.  Additionally, the Gold
Circle Safety Award will be presented to an accident-free project
where public protection challenges demanded creative safety solu-
tions, challenging safety procedures or extensive involvement of mul-
tiple trade.  The safety award is not Gold Circle Awards nomination
category but a special honor awarded by the Gold Circle Awards
judges.

Unique roofing-related projects, programs and services completed
between June 1, 2012, and May 31, 2014, are eligible for the compe-
tition.  Entries must be postmarked by Oct 10.  Winners will be hon-
ored during NRCA’s 128th Annual Convention in New Orleans, LA.

For more information or to obtain a Gold Circle Awards nomina-
tion form, contact Chrystine Hanus, NRCA’s director of communica-
tions, at (800) 323-9545, ext 7522 or chanus@nrca.net.

NRCA NEWLY RELEASED BOOKSTORE ITEMS!*
Energy Efficiency Publications
• NRCA Guidelines for Roof Systems with Rooftop Photovoltaic

Components
• A Roofing Contractor’s Guide to LEED
• Building Owners Guide to Roof-mounted Photovoltaic Systems
• The NRCA Vegetative Roof Systems Manual, Second Edition
• The NRCA Guide to Roof Coatings, Second Edition
NRCA’s Roof Application Training Program Package
Includes two comprehensive training programs!  NRCA’s newest

training programs are ideal for you to present to new employees who
need to know the basics and existing employees to facilitate training
discussions.  There is nothing more important than a properly trained
workforce!  The DVD-based program provides all the tools you need
to conduct effective training for your roofing workers.

Health and Safety Training Programs
• NRCA’s Material Handling Series: Overhead and Understood (5-

module set)
• NRCA’s Fall Protection Compliance Program – Serving Up

Safety: A Recipe for Avoiding Falls on the Job
• NRCA’s Hazard Communication Program: Know the Signs
• The NRCA Safety Manual, Third Edition
• NRCA Pocket Guide to Safety
• The NRCA Insurance Guide for Professional Roofing Contrac-

tors, Third Edition

Roofing 101: Full Program Package
Designed for those new to the roofing industry or anyone who

needs to understand roof assemblies and how the industry operates,
Roofing 101 consists of five self-paced learning modules that create a
fun, effective learning experience.  Participants learn about roof sys-
tem design, installation, maintenance, safety, building codes and en-
ergy efficiency.  They also earn a variety of continuing education
credits and receive a certificate of completion following the exam at
the end of each module.

*CRSMCA can help you save money… purchase from CRSMCA
and receive the NRCA member pricing on all items!

NRCA is continuing their popular series of FREE WEBINARS on
the third Thursday of each month. These new and innovative webi-
nar topics and presenters have been selected to expand your knowl-
edge by giving you new ideas that you can implement into your
company immediately. Each webinar offers a unique experience
specifically tailored to roofing professionals.  Don’t miss out on these

live opportunities to stay up to date with industry issues affecting your
business.

For upcoming webinars and all previous webinar recordings,
visit www.nrca.net/webinars.

CRSMCA RECOGNIZES TOP 100 ROOFING CONTRACTORS IN
THE CAROLINAS
Published in the Roofing Contractor Magazine, August 2014
#3 Baker Roofing Company (Raleigh, NC)
#19 The Bulldog Group, Inc. (Winston-Salem, NC)
CONGRATULATIONS! Announcing the Industry’s Best Steep-Slope
Contractors
Published in the Roofing Contractor Magazine, August 2014
For over 15 years, the GAF Master Elite® Contractor Program has the
gold standard of contractor certification programs.  
Triple Award Winners
Spann Roofing & Sheet Metal, Inc. (Conway, SC)
Single Award Winners
H & S Roofing Company, Inc. (Charlotte, NC)
Highland Roofing Company (Wilmington, NC)

CONGRATULATIONS!  Announcing the Industry’s Best Low-Slope
Contractors
Published in the Roofing Contractor Magazine, August 2014
For over 15 years, the GAF Master Select® Contractor Program has
the gold standard of contractor certification programs.  
Single Award Winners
Aqua Seal Manufacturing & Roofing, Inc. (Cayce, SC)
Baker Roofing Company (Raleigh, NC)
Radco Construction Services, Inc. (Mt. Holly, NC)

Synthetic Roof Underlayment Institute Established to Advocate for
Synthetic Underlayment within Roofing Community
The Institute plans to address the recent proliferation of low-cost syn-
thetic underlayment’s that potentially fail to meet code requirements
by educating the marketplace and addressing the problems of such
products.  One goal of the organization is to create performance
based standards for synthetic roof underlayment’s that match primary
roof materials such as asphalt shingles, metal, tile and slate, etc.,
which will lead to heightened integrity of the entire roof system.

COMPANY LOOKING TO HIRE SALES ADMINISTRATION ASST!
Company is seeking a part-time Administrative Assistant to support
the sales team through customer service and relationship manage-
ment with manufacturers, distributors and contractors. You will be
working remotely, ideally within North Carolina and South Carolina
(i.e. home office.)  For a detailed job responsibility and required
skills, please contact CRSMCA at 704.556.1228 or cb-
sims@crsmca.org. 
UP AND DOWN EASTERN U.S.
VA Assoc. of Roofing Professionals

varoofingprofessionals.org
Tennessee Assoc. of Roofing Contractors

tarcroof.org 
Kentucky Roofing Contractors Assoc.

krca.org 
Roofing & S/M Contractors Assoc. of GA

rsmca.org 
Florida Roofing & Sheet Metal Assoc.

floridaroof.com
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Posted on May 21, 2013 by Jim Austin
This entry was posted in Metal Roofing, Metal Roofing

Magazine, Metal Roofing News, MR-June/July 2013 and
tagged fire, Metal vs. Mother Nature, wild fires. Bookmark the
permalink. 

Some of the most unbelievable scenes are what’s left stand-
ing after wildfires go through a neighborhood / 

Metal roofing stands up to the forces of nature as well as or
better than any type of roofing material and you should know
how to sell that benefit to your customers. This is the third in
a six-part series on how metal roofing holds up against
Mother Nature. Each part will focus on a different phenome-
non. For this issue it’s metal vs. fire. 

Earlier articles in this series can be viewed online. To read
the first article Metal vs. Hurricanes, visit www.construction-
magnet.com/metal-roofing-magazine/metal-vs-mother-nature-
hurricanes-and-high-winds; to read the second article Metal
vs. Hail, visit www.constructionmagnet.com/metal-roofing-
magazine/metal-vs-mother-nature-hail.

In this photo taken August 15, 2012, a house still stands
after surviving a wildfire a day earlier near Cle Elum, Wash.
The house survived the fire and a spokesman for the Washing-
ton state DNR said that was because of the defensible space
around the structure with the placement of the driveway and
the lack of trees and brush up against the house, preventing
flames from reaching it. The standing seam metal roof was
credited with helping save the home because it did not ignite
when flammable debris landed on it. 

AP Photo/Elaine Thompson

It’s been said, probably too often, a picture is worth a thou-
sand words. The photo of the Washington home that was
spared while neighboring homes burned to the ground during
wildfires last summer (bottom) may leave one of your cus-
tomers speechless … and help you sell a metal roof.

Or many metal roofs.

The story of the home owned by David Gordon became
national news last summer during a time when 52 wildfires
burned in 13 states. Families all over southern and western
United States lost homes. Gordon was definitely one of the
fortunate ones.

Gordon and his wife were happy to return to their home
and see it hadn’t been lost in the fire. Their home was spared
because they had cleared shrubs and trees and grass from the
home’s immediate area and because it has a metal roof.
Homes with non-metal roofs were subject to flammable de-
bris landing on them. Once the roof starts on fire, the rest of
the house tends to go with it.

“The odd thing is, we choose our metal roof primarily to
help with shedding the heavy snow loads we get in our area,”
Gordon says. “As it turns out, our metal roof saved our home
when the wildfire swept through our area.”

Sadly, many of his neighbors saw their homes burn to the
ground.

AP Photo/Elaine Thompson

Metal roofing is fire retardant, unlike some other roofing
materials. Roofing assemblies are subjected to a several rec-
ognized fire tests in laboratories: ASTM E108 (Standard Test
Methods for Fire Tests of Roof Coverings), UL 790 (Standard
for Tests for Fire Resistance of Roof Covering Materials) and
FM 4470 (Approval for Class I Roof Covers). These tests deter-
mine if roofing materials receive a Class A, Class B or a Class
C fire rating.

The Class A rating is the most stringent — and of course,
the most appealing to the customer. Most metal roofing man-
ufacturers pay to have their products tested by a third party to
attain the Class A rating and are listed with the International
Building Code.

It’s good practice to learn what your roofing materials are
rated for fire. It’s a selling point for metal.

See more at: http://www.constructionmagnet.com/metal-
roofing-magazine/metal-vs-mother-nature-
fire#sthash.HtroH6tp.dpuf

PART 4:  Metal vs. Mother Nature: (Fire)
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Time was, we loaded our material and personnel in the
truck; worked ten hours and then got ready for the next day.
We did not worry about MSDS forms, GFI, personal fall
equipment, OSHA and a host of other requirements and regu-
lations.  Now, we dare not perform a job without part or all of
these items.

Preparing for the December 1st MSDS employee training
deadline, and knowing that part of the material we use is
flammable, we contacted the Mecklenburg County Fire Mar-
shall’s office and set up a meeting with Assistant Fire Marshall
Jesse Soares to check our warehouse.  He checked our ware-
house to determine our storage, use and disposal program.
Jesse pointed out the proper way chemicals needed to be
stored; disposing of clean up rags and other trash; what a fire-
man would do if he came into our building to fight a fire;
warnings we needed, etc.

In talking with him, we realized that we have regular fall
protection, ladder and material handling, and other safety
meetings but we had not trained in fire prevention and fire
control.  Jesse gathered information on what work we per-
form, and some of the materials we use.

On Monday, December 2nd Assistant Fire Marshals Jesse
Soares and Randy Frazier came in with a program Jesse had
designed based on our conversation.  We had very informa-
tive classroom instructions which included the parts and con-
ditions needed to start a fire, different types of fire
extinguishers, how they work and when each type is used or
not used.  These two gentlemen took the time to respond to
our questions, and offered examples of cases they had seen
and/or been involved in that our guys could relate to on a day
to day basis, and pointed out some things specifically (like

spontaneous combustion situations) that we had not even
considered.  

We then proceeded to our shop yard where we had set up
a tub that we normally use to mix mortar.  Jesse and Randy
used a combination of diesel fuel and gasoline (something
they advised us not to do on our own) and set the tub on fire.
We then took turns extinguishing the fire using our fire extin-
guishers.

This was the first time the majority of our employees had
ever had to extinguish a fire or had used a fire extinguisher.
This was quite an eye opening experience, and helped dispel
a lot of assumptions and intimidation about using fire extin-
guishers.  Randy and Jesse explained how and where to direct
the powder – aiming at the base of the fire smothers it, rather
than aiming into the fire which causes the powder to simply
rise into the air with the smoke – and we were able to see this
first hand.  

The response from our employees was excellent with sev-
eral of them saying “I was a little intimidated by fire extin-
guishers before because I didn’t know how they would act.
Now I feel comfortable that I would be able to react correctly
in case of a fire.”

Many times we think a fireman’s only job is to respond
after a fire starts, but we now know a good portion of their
time is spent teaching how to prevent a fire in the first place.
As Randy said:
“I hope you al-
ways see me
in my dress
uniform, be-
cause if you
see me in my
fire clothing,
you have a
problem.”

Fire Safety Training
Written by Bill Laney, Murr-Laney, Inc.



The idea that college is appropriate—essential, even—for
all Americans is a myth. We’ve been told there are no decent
jobs without a college education. While unemployment
among recent college grads is 8.5 percent, according to the
Economic Policy Institute, if you dig into the numbers you’ll
find that 46 percent of them consider themselves “mal-em-
ployed.” Translation: They’re working largely in retail and
entry-level hospitality, jobs that do not require their college
degree.

One folktale that’s been spun from this is that you’ll never
earn a living wage unless you have a college degree. This is
patently untrue. Our trade professions are clamoring for qual-
ity employees to keep up with the demands of a recovering
economy. “The homebuilding industry faces a chronic short-
age of skilled workers,” laments Jerry Howard, chief executive
of the National Association of Home Builders. In many profes-
sions, workers can earn as much or more than someone with
a degree in marketing or advertising.

The mythology we’ve constructed around a college educa-
tion does our young people a disservice by narrowing their
options. In high school, we reflexively steer them toward con-
tinuing their education without much discussion of the finan-

cially and intellectually rewarding careers in challenging
fields that require intelligent responses to complex problems,
but not necessarily a college degree.

The truth is, a college education is not a prerequisite to an
attractive salary. Roofing “has a hierarchy like many other
[professions],” says Bill Good, executive vice president of the
National Roofing Contractors Association. Entry-level workers,
he says, make $10 to $15 per hour, while experienced roofers
can earn as much as $30 per hour. Foremen can make close
to six figures, and project managers routinely earn well into
six figures. Good’s trade group even runs an MBA-style execu-
tive program for members at the Kellogg School of Manage-
ment at Northwestern University.

With recent advances in materials and computer science,
the work in construction and many other trades is getting
more complex, requiring new cognitive skills in many cases.
“We don’t consider our apprentice and training programs as
just a good alternative for individuals who cannot or do not
want to go to college,” says John Grau, CEO of the National
Electrical Contractors Association. “Based on the sophistica-
tion of our trade and the high level of training it requires, a
good number of our applicants enter our [training] program
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Let's Start Telling Young People the Whole Truth About College
Written by Karen Cates (Bloomberg Business Week Higher Education, July 16, 2014)

http://www.businessweek.com/articles/2014-07-16/stop-feeding-high-school-students-the-myth-that-college-is-right-for-everyone 
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after earning a college degree.”

The trades do not have a monopoly on satisfying, well-paid
alternatives to college. For many careers, job-specific training
happens at work. This means that growing sectors such as
hospitality, health care, and medical technology do not need
to rely on college-educated employees. They want employees
with the potential to succeed in their own industry-specific
educational programs. Traditional offerings by colleges and
universities are simply not geared toward this type of ap-
proach.

We’ve created folklore around the entrepreneur—business
schools certainly play this up—celebrating the single-minded
focus and against-all-odds achievement of the few that make
it to the top of their industry. And that’s fine. We are, after all,
an aspirational nation.

But we fail to celebrate the entrepreneurial opportunities
that specialized trades offer to start a business that provides
electrical, roofing, or other services to homebuilding and re-
modeling companies. The same is true in other sectors such as
hospitality and health care.

Steering every high school graduate toward college without
conversations about viable alternatives constricts their future,

condemns many to failure, and puts many more into unneces-
sary debt. At $1.2 trillion and growing, college debt continues
to be the No. 2 form of private debt in the U.S. (behind mort-
gages and ahead of auto loans and credit cards). This traps
young people into years of repayment and delays their entry
into independent adulthood. Consider that only 63 percent of
students who enroll in a four-year college will earn a degree,
and it will take them an average of six years to do so.

This lemming-like march to higher education preempts oth-
erwise capable young people from discovering a satisfying
profession in the trades and other skilled professions. And it
may leave them needing outside training anyway as they pur-
sue employment where the jobs are. College is not for every
child, and choosing an alternate path need not leave anyone
behind.

Cates teaches negotiations, human resource management
and organization behavior for MBA programs at Northwest-
ern University’s Kellogg School of Management. She also
teaches executive education programs on issues of leadership
development, communication, and employee relations. As an
executive coach she serves as a mediator to resolve in-house
conflicts, and advises organizations on leadership and their
people management systems.
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Unenforced Safety Rules
Last June an employee for a roofing and sheet metal contractor in North Carolina was in-

stalling a section of sheet metal roofing when he lost his balance and began to fall backwards.
Instinctively he grabbed for anything that he could get his hands on. Unfortunately, what he
grabbed was the very sheet metal that he was installing. The force with which he grabbed the
sheet metal, combined with its razor sharp edges resulted in his hand being sliced, as if by sev-
eral knives. Although his employer had a safety rule that required employees to wear cut-resis-
tant gloves when handling sheet metal, the injured employee was not wearing those gloves at
the time of the incident.

That same week, an employee of a different North Carolina roofing and sheet metal contrac-
tor was operating a power broom on a roof and was not wearing safety glasses even though the
company had a rule that required the use of safety glasses when performing a task that generates
debris (such as sanding, grinding, drilling, or using a power broom). He was injured when air-
borne debris flew into his eye and scratched his cornea.

Because bad things always seem to come in three’s, before that week was over anther roofing
and sheet metal contractor in North Carolina had an employee injury. That employee was un-
loading a heavy piece of equipment off of a truck by himself, even though the company had a
safety rule that required employees to get help when handling heavy or cumbersome objects.
That particular employee sustained a hernia.

Discussion Notes
The common thread that ties all three of these incidents together is that each one involved an

employee who disregarded a company safety rule, and was injured as a result.
Without

a doubt,
each of you
bears re-
sponsibility
for knowing
and follow-
ing our
company
safety rules.
But if em-
ployees are
getting in-
jured be-
cause they
are not fol-
lowing our
safety rules,
the problem
likely runs
deeper. In
some com-
panies the
problem is
that the em-
ployer does
not effec-
tively com-

SAFETY TALKS PLEASE USE THIS PAGE FOR YOUR SAFETY MEETINGS
COMPANY NAME:

_______________________

SUPERVISOR:

_______________________

MEETING DATE:

______________________

EMPLOYEES SIGNATURE:

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________
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municate its safety rules to employees. However more often than not the root of the problem is
that one or more supervisors do not consistently enforce safety rules; and when they do there
are often no consequences for employees who repeatedly violate those safety rules. Lastly, when
supervisors are weak in their enforcement of safety rules it creates a safety culture in which the
entire crew places little value on following company safety rules. When that happens employees
are unlikely to say anything if their coworkers violate a safety rule. Before long, other employees
not wanting to stand-out and be different begin to disregard safety rules themselves.

How well do you know our company safety rules? 
What safety rules get enforced consistently?
What safety rules could be enforced more consistently? 

Is it Strong Enough?
In fall protection terms, an anchor point (or anchorage) is a secure point of attachment for

lifelines, lanyards, or deceleration devices. An anchor point for a personal fall-arrest system
(PFAS) must support at least 5,000 pounds; or must be designed and installed under the supervi-
sion of a qualified person and able to maintain a safety factor of at least 2 — twice the impact
force of a worker free-falling six feet.

If there is one aspect of fall protection that even experienced, professional roofers seem to get
wrong fairly often, it is the selection and connection to an anchor point on the roof. But know
this– If you get that wrong, it will make no difference that you did everything else properly. If the
anchorage fails in a fall, you will hit the ground as if you had taken no precautions whatsoever.

Unfortunately, the improper selection of anchorages causes many serious accidents every
year. Too often, untrained or inadequately supervised workers attach lifelines and suspension
ropes to rooftop fixtures that simply don’t have the strength to withstand the force placed on
them in a fall.

So how can you tell if a rooftop fixture meets the strength requirements in the OSHA standard
to serve as an anchorage in a personal fall arrest system? A general rule of thumb is to look for
things that are structural, such as I- beams, columns, channels, floors, and roof trusses. Things
that are NOT sufficient anchorages include standpipes, vents, PVC pipe, electrical conduit, light
cross-bracing, fences, and handrails.

If you don’t know if a particular rooftop fixture has sufficient strength to use as an anchorage,
have your crew foreman check it before you trust your life to it.

DISCUSS WITH YOUR CREW
What are the rooftop fixtures on this jobsite that could serve as anchorage points? 
Have you ever attached to an anchorage point that may not have been strong enough?
What should you do if you see a coworker attached to an anchorage point that is likely not

strong enough to withstand the force of a fall?

As stated above, an anchor point for a personal fall-arrest system (PFAS) must support at least
5,000 pounds; or must be designed and installed under the supervision of a qualified person
and able to maintain a safety factor of at least 2. Who on this crew meets the OSHA definition of
a “qualified person?”

In this context, a “qualified person” is a person who by extensive knowledge, training and
experience, has successfully demonstrated his ability to solve or resolve problems relating to
the design and installation of personal fall arrest systems.

COMPANY NAME:

_______________________

SUPERVISOR:

_______________________

MEETING DATE:

______________________

EMPLOYEES SIGNATURE:

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________
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Cumple las normas de seguridad
El pasado mes de junio un empleado para un techado de chapa y contratista en Carolina del

Norte era instalar una sección de de láminas cuando perdió su equilibrio y comenzó a caer hacia
atrás. Instintivamente me agarró de lo que podía conseguir en sus manos. Por desgracia, lo que
me agarró la chapa que se estaba instalando. La fuerza con la que lo agarró la chapa metálica,
combinada con su navaja bordes afilados en su mano ser cortado en rodajas, como si por varias
cuchillas. A pesar de que su empleador había una norma de seguridad que exija a los empleados
que ponerse unos guantes anticortes durante la manipulación de chapa, el empleado lesionado
no llevaba los guantes en el momento del incidente.

En la misma semana, un empleado de una diferente y Carolina del Norte para techos de chapa
metálica de un contratista de la barredora en un techo y no llevaba gafas de seguridad a pesar de
que la empresa había una regla que requiere el uso de gafas de seguridad al realizar una tarea que
genere desechos (como el lijado, esmerilado, taladrado, o el uso de una escoba).  Fue herido
cuando residuos en el aire volando en su ojo y arañado su córnea.

Porque las cosas malas siempre parece que vienen en tres's, antes de esa semana fue de anteras
y techos de chapa metálica contratista en Carolina del Norte ha empleado un perjuicio. Los em-
pleados que se descarga de un fuerte aparato de un camión, a pesar de que la empresa tenía una
regla de seguridad que exija a los empleados a obtener ayuda para manejar objetos pesados o vo-
luminosos. Ese empleado en particular sufrió una hernia.

Notas de debate
El hilo común que une los tres de estos incidentes es que cada uno de los casos se trató de un

empleado que cuenta una empresa de seguridad, y fue herido como consecuencia de ello.

Sin duda, cada uno
de ustedes tiene la re-
sponsabilidad de
conocer y seguir las
normas de seguridad
nuestra empresa. Pero
si los empleados
reciben daño porque
no están en nuestras
normas de seguridad,
el problema probable-
mente es más pro-
funda. En algunas
empresas el problema
es que el empleador
no comunicar eficaz-
mente sus normas de
seguridad para los tra-
bajadores. Sin em-
bargo, más a menudo
que no de la raíz del
problema es que uno
o más supervisores no
aplicar sistemática-
mente las normas de
seguridad; y, cuando

Charlas de seguridad
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lo hace a menudo, no existen consecuencias para los trabajadores que incumplen reiterada-
mente las normas de seguridad. Por último, cuando los supervisores son débiles en su cumplim-
iento de las normas de seguridad que crea una cultura de la seguridad en la que toda la
tripulación lugares poco valor en la siguiente empresa las normas de seguridad. Cuando esto
sucede es poco probable que los empleados decir nada si sus compañeros violar una regla de
seguridad. Antes de que pase mucho tiempo, y los demás funcionarios no quieren permanecer y
ser diferente empiezan a ignorar las normas de seguridad.

¿Cómo de bien conoce nuestra empresa normas de seguridad?
¿Qué normas de seguridad se aplican sistemáticamente?
¿Qué normas de seguridad se pueden aplicar más sistemáticamente?

Es lo suficientemente fuerte?
En protección contra caídas, un punto de anclaje (o anclaje) es un punto de fijación de cuer-

das, cordones, dispositivos o desaceleración. Un punto de anclaje de un sistema de detención
de caída (PFAS) deben soportar al menos 5.000 libras; o deberán estar diseñados e instalados
bajo la supervisión de una persona cualificada y capaz de mantener un factor de seguridad de
por lo menos 2 - dos veces la fuerza de impacto de un trabajador caída libre seis pies.

Si hay un aspecto de protección contra caídas que incluso profesionales y experimentados
los entechadores parece que hace mal con bastante frecuencia, es la selección y conexión a un
punto de anclaje en el techo. Pero sabemos que esto, si a usted le llega este mal, pero no hará
ninguna diferencia que usted hizo todo lo demás bien. Si falla el anclaje en una caída, se le
pegó en el suelo como si hubieras tomado ninguna precaución alguna.

Por desgracia, la mala selección de anclajes causa muchos accidentes graves cada año. De-
masiado a menudo, sin formación o supervisión adecuada los trabajadores fijar cuerdas cuerdas
de suspensión y accesorios en la azotea que simplemente no tienen la fuerza para resistir la
fuerza que se ejerce sobre ellos en una caída.

Entonces, ¿cómo se puede saber si un dispositivo en la azotea cumple con los requisitos de
resistencia de la norma de OSHA para servir como un anclaje en un sistema personal de deten-
ción de caídas? Una regla general es a buscar las cosas que son de carácter estructural, como,
por ejemplo, I, vigas, columnas, canales, pisos y vigas de techo. Cosas que no son suficientes
los anclajes son fuentes públicas, rejillas de ventilación, tubo de PVC, conductos eléctricos, la
luz roja de arriostramiento, cercas, y pasamanos.

Si usted no sabe si un determinado dispositivo en la azotea tiene el suficiente poder para uti-
lizar como un anclaje, su tripulación capataz comprobar antes que confiar en su vida.

HABLE CON SU EQUIPO
¿Cuáles son los accesorios en la azotea en esta obra que podría servir como puntos de an-

claje?
¿Alguna vez te has conectado a un punto de anclaje que puede no haber sido lo suficiente-

mente fuerte?
¿Qué debe hacer si ve un compañero conectado a un punto de anclaje que es probable que

no lo suficientemente fuerte como para resistir la fuerza de la caída?

Como se ha indicado antes, un punto de anclaje de un sistema de detención de caída (PFAS)
deben soportar al menos 5.000 libras; o deberán estar diseñados e instalados bajo la supervisión
de una persona cualificada y capaz de mantener un factor de seguridad de por lo menos 2. En
este equipo cumple con la definición de OSHA una "persona cualificada? ".

En este contexto, una "persona cualificada" es una persona que, por amplios conocimientos,
formación y experiencia, ha demostrado con éxito su capacidad para resolver o solucionar los
problemas relacionados con el diseño y la instalación de los sistemas de prevención de caídas.

COMPANY NAME:

_______________________

SUPERVISOR:

_______________________

MEETING DATE:

______________________

EMPLOYEES SIGNATURE:

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________

_______________________
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TUESDAY, JANUARY 27, 2015

7:00 am - 4:00 pm CRSMCA Roofing Academy (Intro Class) CRSMCA Office (710 Imperial Court, Charlotte, NC)

8:00 am - 5:00 pm Exhibitor Setup Charlotte Convention Center, Exhibit Hall C)

11:00 am - 6:30 pm Registration Desk Open (Charlotte Convention Center)

9:00 am - 11:00 am CRSMCA Associate Group Board of Directors Meeting (Meeting Room)

11:30 am - 1:30 pm CRSMCA Executive Committee Meeting (Meeting Room

2:00 pm - 5:00 pm CRSMCA Board of Directors Meeting (Meeting Room)

5:30 pm – 6:30 pm  Exhibitor’s Opening Reception (open to all attendees) (Charlotte Convention Center, Exhibit Hall C)

Open Play for Cornhole Participants
(Tournament to be held on Wednesday, January 28 at 2pm - 5pm)

WEDNESDAY, JANUARY 28, 2015

7:00 am - 3:00 pm NCDOL OSHA 10-HOUR TRAINING  (Meeting Room)

7:30 am - 5:00 pm Registration Desk Open (Charlotte Convention Center)

8:00 am - 8:25 am WELCOME ANNOUNCEMENTS (Meeting Room)

MOST VALUABLE EMPLOYEE RECOGNITION

8:30 am - 11:30 am EDUCATIONAL PRESENTATIONS (Meeting Room)

“Building Codes with Q & A with Mark Graham, NRCA Technical Services

“Growing Your Profits Through a Certified Maintenance Program“ 

with GAF Materials Corporations

11:30 am - 1:00 pm Lunch on Exhibit Floor (Charlotte Convention Center, Exhibit Hall C)

12:00 pm - 6:00 pm EXHIBIT FLOOR OPEN (Charlotte Convention Center, Exhibit Hall C) 

CASH BAR (1:00-5:30pm)

2:00 pm - 5:00 pm CORNHOLE TOURNAMENT sponsored by ABC Supply Company, Inc.
Please register by 12pm on Wednesday, January 28 

4:30 pm - 7:00 pm Networking Reception (Westin Lounge)

THURSDAY, JANUARY 29, 2015

7:00 am NCDOL OSHA 10-HOUR TRAINING (Meeting Room)

7:30 am - 10:00 am Registration Desk Open (Charlotte Convention Center)

8:00 am - 10:00 am EXHIBIT FLOOR OPEN (Charlotte Convention Center, Exhibit Hall C)

9:45 am SPLIT-THE-POT & PRIZE DRAWINGS ANNOUNCED

10:00 am - 11:00am RCI Carolinas Chapter EDUCATION Session (RCI CEH AVAILABLE (Meeting Room)

10:30 am - 11:30 am  CRSMCA Associate Group Meeting (Preselection of 2016 Booths) (Meeting Room )

11:00 am - 12:00 pm EDUCATIONAL PRESENTATION (Meeting Room #305)

Legal presentation by Andy Anderson, Anderson Jones, PLLC 

2015 CAROLINAS MID-WINTER ROOFING EXPO 
January 27-29, 2015

TENTATIVE CONFERENCE AGENDA



Carolinas Contacts September-December, 2014 21

CAROLINAS MID-WINTER ROOFING EXPO REGISTRATION FORM
January 27-29, 2015

CHARLOTTE CONVENTION CENTER · WESTIN HOTEL
501 South College Street, Charlotte, NC 27601 · (704) 339-6000

____________________________________________________________________________________________________________
Company Name

____________________________________________________________________________________________________________
Company Address                                                                                     City                                     State                Zip Code

____________________________________________________________________________________________________________
Phone                                                                Fax                                                                   Email for Confirmation

BADGE TYPE (Please check all that apply)
� Contractor          � Manufacturer/Distributor (NON-Exhibitor)          � Other

□ NEW CONTRACTOR MEMBER… FREE REGISTRATION FOR ONE DAY! *
*application must be submitted at time of registration (ALL fees must be paid at time of registration)

� Architect/Engineer/Consultant:  Please provide your AIA/RCI #__________________________________________
(COMPLIMENTARY REGISTRATION)

Please Register the Following Individuals: REGISTRATION FEES
CONTRACTOR NON-EXHIBITOR OSHA 10-Hour (Wed-Thurs)

Tues-Thurs Tues-Thurs FREE Members)
NAME(S) Please indicate applicable registration fee $75/company $325 $75 non-Members

___________________________________________________________________________ � � �

___________________________________________________________________________ � � �

___________________________________________________________________________ � � �

___________________________________________________________________________ � � �

___________________________________________________________________________ � � �

___________________________________________________________________________ � � �

TOTAL FEES $_________________________

PAYMENT INFORMATION: � Check Enclosed              � MasterCard/VISA              � American Express

____________________________________________________________________________________________________________
Credit Card Number                                                                               Expiration Date                                     CVV CODE

____________________________________________________________________________________________________________
Name on Card                                                                                                                 Signature

PLEASE RETURN FORM WITH REGISTRATION FEES TO:
CRSMCA

PO BOX 7643
CHARLOTTE, NC  28241-7643

FAX TO: (704) 557-1736

EMAIL TO: cbsims@crsmca.org

FOR OFFICE USE:

_____________________________________
Date Received

_____________________________________
Date Entered                           Entered By

CANCELLATIONS MUST BE
SUBMITTED IN WRITING AND

RECEIVED BY THE CRSMCA OFFICE
BY JANUARY 1, 2015.

A 50% CANCELLATION FEE
WILL BE APPLIED TO THE REFUND.

CRSMCA WILL NOT GRANT ANY
REFUNDS AFTER JANUARY 1, 2015.
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CAROLINAS MID-WINTER ROOFING EXPO 
January 27-29, 2015

CHARLOTTE CONVENTION CENTER · WESTIN HOTEL
501 South College Street, Charlotte, NC 27601 · (704) 339-6000

____________________________________________________________________________________________________________
Company Name

____________________________________________________________________________________________________________
Company Address                                                                                     City                                     State                Zip Code

____________________________________________________________________________________________________________
Phone                                                                Fax                                                                   Email

SELECT MEMBER TYPE: 
� CRSMCA Booth Price (1) $900 Includes 2 COMPLIMENTARY Booth Attendees

Each additional $500 each (no complimentary attendees)

� Non-Member Booth Price (1) $1500 Includes 2 COMPLIMENTARY Booth Attendees
Each additional $650  each (no complimentary attendees)

BOOTH SELECTION(S): (1)_____________ 2)_____________   (3)_____________
TOTAL BOOTH COST: $_________________________

Please Register the Following Attendants: FIRST TIME EXHIBITOR: -$50.00

____________________________________________________________________________________________________________
(COMPLIMENTARY) Name                                                                                     City, State 

____________________________________________________________________________________________________________
(COMPLIMENTARY) Name                                                                                     City, State 

____________________________________________________________________________________________________________
($95.00) Name                                                                                                       City, State 

____________________________________________________________________________________________________________
($95.00) Name                                                                                                       City, State 

TOTAL ATTENDANTS COST: $_________________________

TOTAL  COST: $_________________________

PAYMENT INFORMATION: � Check Enclosed              � MasterCard/VISA              � American Express

____________________________________________________________________________________________________________
Credit Card Number                                                                               Expiration Date                                     CVV CODE

____________________________________________________________________________________________________________
Name on Card                                                                                                                 Signature

PLEASE RETURN FORM WITH REGISTRATION FEES TO:
CRSMCA

PO BOX 7643
CHARLOTTE, NC  28241-7643

FAX TO: (704) 557-1736

EMAIL TO: cbsims@crsmca.org

FOR OFFICE USE:

_____________________________________
Date Received

_____________________________________
Date Entered                           Entered By

CANCELLATIONS MUST BE
SUBMITTED IN WRITING AND

RECEIVED BY THE CRSMCA OFFICE
BY DECEMBER 1, 2014.

A 50% CANCELLATION FEE
WILL BE APPLIED TO THE REFUND.

CRSMCA WILL NOT GRANT ANY
REFUNDS AFTER DECEMBER 1, 2014.

EXHIBITORS BOOTH & ATTENDANTS CONTRACT/REGISTRATION FORM

PLEASE REVIEW THE RULES AND REGULATIONS TO AVOID A $100 PENALTY
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2015 CAROLINAS MID-WINTER ROOFING EXPO – EXHIBITORS
January 27-29, 2015

4 C’s Spray Equipment BRONZE SPONSOR   315
We will have a table top video display of 4 C’s Spray Equipment in oper-
ation, answer questions about portable spray equipment, operation and
maintenance and the Winter storage program for equipment.

A.C.T. Metal Deck Supply SILVER SPONSOR   314
A.C.T. Metal Deck Supply is Your Local Deck Supplier! Whether you
need immediate stock from our warehouse or a preplanned custom fab-
ricated order, we can get the deck you need to complete any project.
Metal Decking – AnySize. AnyPlace. AnyTime. Contact us today, (800)
894-7741 or www.metaldecksupply.com.

ABC Supply Co., Inc. 301, 303, 305, 307, 400, 402, 404, 406
ABC Supply Co., Inc., is the largest wholesale distributor of roofing in
the United States and one of the nation’s largest distributors of siding,
windows and other select exterior building products. It serves residential
and commercial roofing contractors, general contractors, remodelers
and specialty contractors from more than 450 locations in 45 states.
Please stop by our booth to see the #14 ABC Supply/A.J. Foyt Racing
Indy car!  

Adler Roof-Vac 419
Will display and 6 foot table with brochures promoting our services
which include wet and dry power vacuuming of Ballstead River Rock,
Pea Gravel, Slag, Irma Stone and other rock from roofs. Our booth will
be attended by Jim Esterly and Michael Codella.

Atlantic Construction Sales 517

Best Distributing Company 515
For over 130 years Best Distributing has earned the reputation as one of
the nation’s leading distributors of residential roofing, commercial roof-

ing and exterior building materials. With 26 branch locations through-
out North Carolina, South Carolina, Tennessee and Virginia Best Distrib-
uting has one of the largest inventories of roofing shingles, metal
roofing, slate roofing, tile roofing, commercial roofing, siding, windows,
doors, skylights, building insulation and accessories in the entire coun-
try.

Carolinas Roofing & Sheet Metal Contractors Association, Inc. 215
CRSMCA represents the roofing industry in North and South Carolina.
CRSMCA is one of the largest roofing associations on the East Coast.  It
is the goal of CRSMCA to educate and keep our members informed of
the latest trends as well as all other information of interest to the roofing
industry. Visit the CRSMCA booth to learn about the many benefits you
can receive when you join!

CertainTeed Roofing 416
CertainTeed has earned a reputation as a premier building materials
manufacturer for more than 100 years. For every part of the building,
CertainTeed offers a quality line of roofing, vinyl and fiber cement sid-
ing, pvc trim, sheathing, fence, railing, decking, windows, insulation,
drywall and performance wallboards, and ceilings for both residential
and commercial building applications.

Construction Metal Products, Inc. 323
CMP manufactures a complete line of metal roofing systems for residen-
tial. Commercial and industrial applications. CMP will be displaying ex-
amples of standing seam and light gauge panel systems, in addition to
wall panels and other specialty products.

D-MAC Industries, Inc. 514
D-MAC Industries will exhibit their structural steel roof deck and acces-

sories, including types A, B, F and N, now available for pick up at
D-MAC’s NEW Charlotte warehouse. Please stop by booth 514
and say “SAME DAY STEEL DECK” for a free D-MAC camo hat!

Davis-Garvin Insurance Agency 216
Please stop by and visit Chris Davies and Cindy Shumpert to learn
more about the Self-Insurers Fund and services available from
Davis Garvin.

Drew Foam Companies 114
Expanded polystyrene insulation. Manufacturer of Flute Fill. Ta-
pered Insulation , Fan Fold and Nailbase.

DuBose Packaging 202
DuBose Packaging will exhibit 15#, 30# and 30# premium syn-
thetic roof underlayment. DuBose will show new technology for
non-slip coatings and product finishes. The DuBose booth will in-
clude examples of long term UV exposure and long term war-
ranties. With the new technology DuBose will continue to improve
the products offered to Roofing Contractors for Synthetic Felts. The
All Weather Roof and Flextex Underlayment Products meet all
ASTM Roof Underlayment Specifications. 

Dunn & Abee, Inc. 201, 203, 300, 302
Kirk & Gwyn look forward to you visiting their booth!  They will
show you the latest from Garlock & Leister.  Kirk & Gwyn will also
display safety equipment and tools.  Thank you for attending the
show!

EPILAY, Inc. 522

ER Systems 317
Continued on next page
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The Estimating Edge 516
The Estimating Edge is the leading provider of estimating software for
the construction industry. We help our customers win more projects
through increased accuracy and greater efficiency. Our singular focus is
on providing our customers with the highest quality software, most
complete training and most responsive support in the business.

Everkem Diversified Products 217
Located in Winston-Salem, NC, Everkem Diversified Products manufac-
tures the Seal Tile Construction Caulk/Sealant Line including our
EvoSeal MS Advanced Hybrid Sealant. Stop by to see the evolution of
sealant chemistries and what the future of sealants has to offer.

FlashCo Manufacturing 423
Flashco Manufacturing will be displaying TPO and PVC roof flashings
and accessories that save the contractor time and reduce their installed
costs. Scott Gill and Bill Bartell will be representing Flashco.

Flex Membrane International Corporation 501
Flex Membrane International manufactures Elvaloy KEE, PVC and TPO
materials for the commercial roofing industry, specializing in Cool Roof
solutions and Green Roof applications.

Fullerton & Associates 214
Please plan to visit #214 to view the latest product offerings from IN-
TERWRAP (Titanium UDL 25, 30, 50, PSU-30 and Rhino Roof, Rhino
Roof RSA), FLAMCO (Florida Metals Company), DAVINCI (Faux Slate
and Shake) and IB ROOF SYSTEMS (PVC membrane and accessories).
We look forward to seeing you!

GAF Materials Corporation 211, 310
GAF has options for both residential and commercial properties, includ-
ing products containing recycled materials, reflective or "cool" roofing,
re-cover roofing to reduce landfill waste, garden roofing, and solar roof-
ing products. GAF has worked to incorporate sustainable practices into
our manufacturing process, including the recycling of shingle waste at
plants, and a Zero-Waste-to-Landfill effort. And be sure to ask about our
Certified Green Roofer program that recognizes professional roofing
contractors for recycling!
N.B. Handy Company 101
Sentrigard TM  Metal Roofing Systems bring everything together. Our
systems provide control and flexibility to meet the most demanding
construction schedules. Sentrigard offers multiple panel assemblies to
satisfy an increasingly sophisticated market. Panel systems include tradi-
tional mechanical lock standing seam, innovative snap lock, economic
nail strip and decorative flush panels.

Heely-Brown Company 206

Henry Company 418

IKO Premium Roofing Products 417
IKO Industries, a North American pioneer in the manufacture of resi-
dential and commercial asphalt shingles and related roofing materials
has announced the official grand opening of its newest production facil-
ity in Sylacauga, Alabama.
The project is a collaborative effort that leveraged design and engineer-
ing expertise from both outside and within IKO’s own operations.  The
end result is a state of the art manufacturing hub that expands the com-
pany’s footprint in the United States, and provides a springboard for
IKO;s future growth as a nation-wide producer and distributor in the
roofing industry.  IKO is a world-wide leader in the roofing, waterproof-
ing and insulation industry for residential and commercial markets.  A
vertically integrated company, IKO operates more than 25 manufactur-
ing plants throughout North America and Europe.  IKO is a family
owned business established in 1951.

J P Ross & Co., Inc. 204
JP Ross & Co., Inc is one of the longest standing Skylight and Daylight-

ing representatives in the industry. Our company specializes in commer-
cial and residential skylights with over 30 years of experience. Centrally
located in Charlotte, NC, we offer design assistance and installation.

Johns Manville 205
For over 150 years the Johns Manville name has come to represent
strength, quality and consistency. At Johns Manville Roofing Systems,
scientific advances are producing better system performance, easier in-
stallations, greater energy efficiency and more environmentally friendly
applications.

MEP Insulation 111

Mid-States Asphalt 415
Please come by our booth and learn about Mid-States Asphalts self-ad-
hering products and Blue Ridge Fiberboards new Red Primed Boards.

Mule-Hide Products Co., Inc. 407
Mule-Hide is a purveyor of fine low slope roofing products since 1906.
We manufacture and market single ply membrane including EPDM,
PVC, TPO and Self Adhered Modified Bitumen.  We also offer a com-
plete line of roof coating and maintenance products including an EPDM
Restoration system that is Energy Star Rated.

N.C. DOL/OSH Division 100
The N.C. Department of Labor will display and offer FREE safety and
health publications and brochures to assist employers and employees
with workplace safety.

OMG 409, 411
OMG Roofing Products offers a complete line of fasteners, adhesives,
drains, pipe supports, repair tape and productivity tools for those who
demand the best in commercial roofing. For more information on our
products and services, visit OMG at our booth or on the web at
www.olyfast.com.

Owens Corning Sales, Inc. 523
Owens Corning invented glass fiber, and glass fiber insulation, over 50
years ago. The Owens Corning brand and its full line of PINK insulation
products has long been synonymous with trusted performance and
brand preference. Today, the company has become a leading home
building products company.

Petersen Aluminum Corporation BRONZE SPONSOR   304
Brandon Jackson will be representing Petersen Aluminum Corporation.
Petersen Aluminum Corporation (PAC) is a full service Division 7 Metal
Manufacturer. PAC will be displaying a variety of new Metal Wall Sys-
tems. Also, PAC will have their NEW Pre-Manufactured Perimeter Sys-
tems on display. 

Polyglass USA, Inc. BRONZE SPONSOR   505
Polyglass is a leading manufacturer of modified bitumen roofing, under-
layments and coatings for low and steep slope applications. Polyglass
utilizes the most technologically advanced manufacturing processes in
the industry with three manufacturing facilities in the United States. 

Premier Building Products, Inc 401, 403
We will be displaying the newest product information from: Carlisle
SynTec, Carlisle Metal Products, Hunter Panels, Georgia Pacific Dens-
Deck, Metal-Era and more. Come meet with our team and our vendor
partners.

Quest Construction Prods. dba Hydro-Stop & United Coatings 414
Quest Construction Product: experts in high performance coating and
system solutions for commercial, industrial, and residential applications.
QCP – one company, three brands including HydroStop, United Coat-
ings and StreetBond. Roofing/waterproofing systems, coating solutions
and pavement coatings: Quest technology and expertise is broad, reach-
ing beyond a narrow focus on one particular industry or application.
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R.K. Hydro-Vac Services, Inc. LANYARDS SPONSOR   200
R.K. Hydro-Vac will employ a semi-circle, flex panel, lighted display
with matching pop-up tables and chairs in our allotted space.

RMAX, Inc. 405

RSG of the Carolinas PLATINUM SPONSOR   208, 210
RSG’s unique company culture is clear to our customers. We believe in
integrity and the one-on-one customer attention of a family owned busi-
ness whose good name has stood the test of time, from generation to
generation. More importantly, our team’s pride in ownership ensures
that you will always benefit from optimum service levels and ownership
ensures that you will always benefit from optimum service levels and a
welcoming and friendly RSG relationship that will thrive for years.

Roofing Tools & Equipment, Inc. 408, 410
Roofing Tools & Equipment Co., Inc. started in 1949 as Tarheel Hard-
ware.  Since then the company has expanded its inventory to include a
complete line of roofing and sheet metal tools and equipment.  There
are three locations through North Carolina: Wilson, NC; Wilmington,
NC; and Raleigh, NC.

Royal Adhesives & Sealants 506
Royal Adhesives & Sealants is an innovative designer and manufacturer
of adhesives, sealants, tapes and equipment for the commercial roofing
industry.

Sealoflex 518
Sealoflex, an international waterproofing systems manufacturer with
more than 37 years of success offers products for the entire building en-
velope; roofs, walls decks and below grade. Our continued commit-
ment to research and development provide quality waterproofing
systems and coatings. We will be showcasing Environflex, a moisture-
cured, high solids, low VOC waterproofing system that can be applied
to damp surfaces.

Soprema, Inc. 508
The SOPREMA booth will display a wide array of roofing and water-
proofing technologies and product samples.  The purpose is to highlight
many of the tools SOPREMA applicators have at their disposal.

Tile Roofing Institute 102
TRI - originally named the National Tile Roofing Manufacturers Associa-
tion (NTRMA) - has produced technical manuals on code language and
preferred installation practices within all the major code bodies nation-
wide. TRI has played a major role in testing tile under severe weather
and seismic conditions, as well as developing legislation of building
codes.

Triangle Fastener Corporation 511
TFC offers the largest selection of fastening systems and solutions for the
commercial construction industry.

VELUX 115
VELUX will feature the industry’s first SOLAR Powered Fresh Air Sky-
light; qualifies for Federal Tax Credits and is supported by “NoLeak” 10
Installation Warranty. Also on hand will be commercial skylights includ-
ing our Commercial Sun Tunnel. Mims and James will be on hand to
discuss products, profitability and daylighting benefits!

W.R. Walsh & Associates 309, 311
Please stop by the W.R. Walsh, Inc. booth and see our exciting new
products for 2014. We will have representatives from Atlas Roofing,
Continental Materials, Karnak, Resisto and TruFast.

Worth Supply, LLC 510
Worth Supply is a distributor of premium roofing products.  Our lines
include new and reclaimed slate and tile, cedar shakes, composite roof-
ing and copper products.  Worth Supply is a regional supplier and serv-
ices the entire southeast region.

CAROLINAS ROOFING & SHEET METAL CONTRACTORS ASSOCIATION, INC.
PO BOX 7643 · CHARLOTTE, NC 28241

(O) 704.556.1228 · (F) 704.557.1736
cbsims@crsmca.org · www.crsmca.org
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SPONSORSHIP OPPORTUNITIES
CRSMCA would like to thank you for your consideration in becoming a sponsor.

All sponsorship purchases are applied to the advancement of education to the CRSMCA membership.

SPONSORHIP INFORMATION:
Company Name___________________________________________________ Contact Name _____________________________
Method of Payment:
Amount Enclosed   $______________  Check #__________ 
Amount to be charged: $______________      � American Express      � MasterCard      � Visa 
Card No.________________________________________________________________________________ Exp. Date_____________ CVV Code__________

Name (as it appears on the card): ____________________________________________________________________________________________________

Signature _____________________________________________________________________________________________________ Date_______________

Please send the form with payment information to the following address or fax number.
Carolinas Roofing and Sheet Metal Contractors Association, Inc.

P O Box 7643 • Charlotte, NC 28241-7643
704.556.1228 • Fax: 704.557.1736

**Please return by November 15, 2014 to be listed in the Carolinas Contacts Magazine
**PLEASE SUBMIT YOUR COMPANY LOGO VIA EMAIL TO CBSIMS@CRSMCA.ORG TO BE PRESENTED DURING GENERAL SESSIONS

� $5000 CORPORATE
Complimentary banner; ONE complimentary booth; complimentary ½ page ad in the Carolinas Contacts Magazine;

signage at the Carolinas Mid-Winter Roofing Expo; listing in the Carolinas Contacts Magazine and on the CRSMCA website

� $3000 PLATINUM   � OPENING RECEPTION
ONE complimentary booth; complimentary ½ page ad in the Carolinas Contacts Magazine;

signage at the Carolinas Mid-Winter Roofing Expo; listing in the Carolinas Contacts Magazine and on the CRSMCA website

� $2000 DIAMOND   � WEDNESDAY RECEPTION   � WEDNESDAY LUNCH
TWO complimentary attendees; complimentary ½ page ad in the Carolinas Contacts Magazine;

signage at the Carolinas Mid-Winter Roofing Expo; listing in Carolinas Contacts Magazine and on the CRSMCA website

� $1500 GOLD   � WEDNESDAY BREAKFAST
� THURSDAY BREAKFAST   � LANYARDS

Complimentary ½ page ad in Carolinas Contacts Magazine;
signage at the Carolinas Mid-Winter Roofing Expo; listing in Carolinas Contacts Magazine and on the CRSMCA website

� $1000 SILVER   � BADGES   � AUDIO/VISUAL
Complimentary ¼ page ad in the Carolinas Contacts Magazine; signage at the Carolinas Mid-Winter Roofing Expo;

listing in the Carolinas Contacts Magazine and on the CRSMCA website

� $750 BRONZE
Complimentary business card ad in Carolinas Contacts Magazine; 

signage at the Carolinas Mid-Winter Roofing Expo; listing in theCarolinas Contacts Magazine and on the CRSMCA website

� $300 CONTRACTOR GOODWILL/BRICK
Listing in the Carolinas Contacts Magazine and on the CRSMCA website, free company admission

� $200 PAST PRESIDENT
Listing in Carolinas Contacts Magazine and on the CRSMCA website (for CRSMCA past presidents only)

CAROLINAS MID-WINTER ROOFING EXPO 
January 27-29, 2015

CHARLOTTE CONVENTION CENTER · WESTIN HOTEL
501 South College Street, Charlotte, NC 27601 · (704) 339-6000
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This program is designed to honor one outstanding employee from North Carolina and one from South
Carolina to be recognized during the Carolinas Mid-Winter Roofing Expo.  Each state will select their
MVE of the Year.  The purpose of the award is to recognize excellence within CRSMCA and allow recipi-
ents to serve as role models for other employees, as well as increase professionalism and attract addi-
tional employees to the roofing industry.  Only one employee per branch office of a company may be
nominated for the MVE of the Year Award.  

Judges will include CRSMCA members.  Judges’ decisions will be based on evidence of professional-
ism; uniqueness or significance of a nominee’s contribution; and benefit to a nominee’s company and
co-workers or community.

Award recipients will receive a plaque, free registration to the Carolinas Mid-Winter Roofing Expo, and
one night lodging during the Carolinas Mid-Winter Roofing Expo.  Winners will be formally honored and
presented the award during the Business Session on Wednesday, January 28, 2015 in Charlotte, NC.

Nominations must be received by the CRSMCA office by DECEMBER 15, 2014.  For more information
or to obtain additional nomination forms contact Carla Sims at CRSMCA, at cbsims@crsmca.org or call
704-556-1228.  

Contractor Most Valued Employee Award Nomination
________________________________________________________________________________________________________________
Name of Nominee

________________________________________________________________________________________________________________
Employer                                                                                                                            Title/Position with Employer

________________________________________________________________________________________________________________
Submitted By                                                                                                                      Company

Describe below or attach your reason for the nomination.  Several issues to consider and discuss, if appropriate, are:
•  on-the-job performance
•  attracting new roofing workers and helping retain existing workers
•  contributions to a team effort
•  leadership
•  community service and volunteerism
•   other noteworthy contributions and activities

________________________________________________________________________________________________________________

________________________________________________________________________________________________________________

________________________________________________________________________________________________________________

________________________________________________________________________________________________________________

________________________________________________________________________________________________________________

CAROLINAS MID-WINTER ROOFING EXPO 
January 27-29, 2015

CHARLOTTE CONVENTION CENTER · WESTIN HOTEL
501 South College Street, Charlotte, NC 27601 · (704) 339-6000

2015 Most Valued Employee Award
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CRS, INC.
P.O. Box 2046
3810 Monroe-Ansonville Rd.
Monroe, NC 28111
Tel. (704) 283-8556
Fax (704) 283-1188
www.crsrfg.com

ROOFING & SHEET METAL CONTRACTORS

RICHARD P. (Dick) BAXTER
President
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OFF: PH. (864) 246-4141 FAX (864) 246-9647
Email: grci2@charter.net

P.O. BOX 2940
10 BROADWAY DRIVE

GREENVILLE, SOUTH CAROLINA 29602
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www.crsmca.org
Update your

Member Profile
and keep up with
our Association!

THE WESTIN CHARLOTTE HOTEL
601 South College Street, Charlotte, NC 28226

Room Rate $199 (plus taxes, per night)

ON-LINE LINK:
https://www.starwoodmeeting.com/Book/2015expo

PHONE: (866) 837-4148 
Guests making reservations via phone,

please mention that you are with
“2015 Expo Carolinas”

to receive the event room rate.

PLEASE NOTE:
GENERAL SESSIONS AND EXHIBITS WILL BE LOCATED

IN THE CHARLOTTE CONVENTION CENTER.
THANK YOU

For questions and concerns, please contact CRSMCA at
(704) 556-1228

JANUARY 27-29, 2015
CHARLOTTE, NC

2015 CAROLINAS
MID-WINTER ROOFING EXPO

SPECIAL RATES
AT HOTEL END…
JANUARY 9, 2015



Roofing    Siding   Windows    Tools    Gutter  

Since 1982, we have dedicated ourselves to professional 

contractors - putting your needs before everything else, 

treating you like the professional you are, giving you the 

respect you deserve, and providing the products, services, 

and support you need to succeed. Visit one of our over 

450 locations nationwide and experience the ABC Supply 

difference. You’ll be glad you did. 

To find an ABC Supply location near you, please call 

800-786-1210 or visit www.abcsupply.com

Experience the

ABC Supply Difference

Accurate & complete orders

Gallup Great Workplace Award Winner

Knowledgeable, experienced staff On-time delivery

Charleston, SC  
843-971-4236

Charlotte, NC  
704-394-9100

Columbia, SC  
803-771-4402

Conover, NC  
828-466-1036

Durham, NC
919-688-4320 

Easley, SC  
864-220-2556

Fayetteville, NC  
910-435-0918

Florence, SC  
843-667-1837

Greensboro, NC  
336-855-5030

Greensboro, NC  
336-664-6888

Greenville, NC  
252-353-5473 

Greenville, SC  
864-234-5671

Myrtle Beach, SC  
843-626-4663

Myrtle Beach, SC  
843-236-3244

N. Charleston, SC  
843-529-1584

Pineville, NC
704-554-4816

Raleigh, NC  
919-836-9950

Raleigh, NC  
919-255-1185

Swannanoa, NC
828-298-0171

Wellford, SC
864-439-1514

Wilmington, NC  
910-343-4380

Winston-Salem, NC
336-767-2374

22 Locations in the Carolinas to Serve You

www.abcsupply.com

2007 - 2011
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